
Awareness & Visibility

FY 2015

RBFF leveraged its 
established Take Me 
FishingTM campaign, along 
with its new Vamos A 
PescarTM campaign, to 
reach millions of families 
and outdoor enthusiasts 
across the country, and 
inspire them to experience 
the joys of fishing and 
boating.
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Newsworthy

80,000
social media fans/followers

220,000

400,000

$125,000

direct mail pieces 
distributed in 
partnership with 40 
state agencies for 
fishing, and 21 state 
agencies for boating

Campaign assets drove 
millions of consumers to 
the Take Me FishingTM and 
Vamos A PescarTM digital 
properties where they 
engaged with fishing and 
boating ‘how to’ and 
‘where to’ information.

The support, donations 
and awards RBFF 
received reinforce its 
value to the industry. 

RBFF programs drove 
conservation awareness 
and revenue.

visits to all of RBFF’s 
digital assets

Nearly

a 29% increase 

visits to 
VamosAPescar.org

referrals to state agency 
and industry websites 

440,000  
YouTube 
views

49
AGENCIES

AWARDS

in gross program revenue for state conservation 
efforts from State Marketing Programs7 MILLION

Participation in 
recreational fishing and 
boating held steady, with 
fishing remaining a 
popular outdoor activity

anglers*

46
MILLION

28.5 MILLION
 fishing licenses sold – a 2% increase***

87.3 MILLION
boaters**

Fishing is the #1 
activity done 
from a boat**

Fishing is the #2 outdoor activity for adults 25+, slightly behind jogging*

152%

increase

154%

increase

$12.7 million in 
conservation-focused 
PSA placements

a 21.5% increase in 
visits to conservation 
web pages 

attend State Marketing Workshop – 
record-breaking attendance

Founding contribution from Bass Pro 
Shops founder Johnny Morris &

$164,000
in sponsorships, donations and ad sales

$50,000
Donation from The Walt Disney Company

12
including a Gold ARF David Ogilvy 
Award for Vamos A Pescar 

To learn more about RBFF and to access its free marketing resources, event planning materials, research and more, 
visit TakeMeFishing.org/corporate. For news and information, visit news.TakeMeFishing.org

*RBFF/Outdoor Foundation | **National Marine Manufacturers Association | ***USFWS 2013.

The Recreational Boating & Fishing Foundation (RBFF) is expanding the 
horizons of millions of Americans by attracting them to boating & fishing

To support the newly-established George H.W. 
Bush Vamos A PescarTM Education Fund:


