
HOSTING MEDIA TRIPS FOR LOCAL MEDIA 
COVERAGE
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2024 PR TRENDS
EMBRACING AI

• Humanize Relationships | Authentic Interactions

• Genuine Connections | Build Trust and Credibility

• Relationship Building | More Personal

• AI to complement Human Expertise | Structure 

• Media & Content Creators Integration

• PR Data-Driven | Decision Making

• DEI Goals, Metrics and Indicators

• Direct and Immediate channels | Real-time Engagement
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Unique and immersive education-based 

opportunities allowing media 

representatives to connect with an 

experience, thereby enabling them  to 

create more informed, accurate, an 

engaging content

FAM TRIP
FAMILIARIZATION
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Generate unique earned media stories in targeted
outlets highlighting key messages to targeted 
audiences. 

• Media Relations

• Brand Visibility & Reputation

• Leadership visibility 

• Owned professional multimedia content

• Social Media Content Creation

• Earned media posts and stories on social

• Partnerships

• Relationship Building

FAM TRIP
GOALS & OBJECTIVES
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CONTENT 
CREATION 

&

SOCIAL MEDIA 
AMPLIFICATION

TARGETED 
AUDIENCES' 

ENGAGEMENT

INDUSTRY 
PARTNERSHIPS

STAKEHOLDER 
ENGAGEMENT

TRADITIONAL MEDIA  
UNIQUE STORIES

FAM TRIP
INTEGRATED APPROACH
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• Multiple offers of fishing and boating 
experiences

• Local spokespeople

• State agencies’ engagement 

• Federal agencies support

• Industry partnerships

• F&B Experiences

FAM TRIP
LOCAL INTEGRATION
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INSPIRING
STORYTELLING



page
08

SOCIAL MEDIA
AMPLIFICATION
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BEST PR CAMPAIGN
2024 NEPTUNE AWARDS
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Informative, allows media and creators to 

enjoy an existing experience for personal

storytelling

MEDIA DAY
LOCAL EXPERIENCES
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Media Outreach

• Goals / Target Audiences
• Freelancers / Outlets / Creators
• Partnerships
• Local Collaborations

cheers!

Media Kit

• Key Messages
• Leadership Bios
• Social Media Handles
• Contacts
• Trip Details
• Fact Sheet
• Press Releases / Infographics

Pre- Experience

• Follow-ups
• Social Media
• Teaser / Promotion

During Trip

• Engagement
• Crisis Management
• Real-time social media
• Information
• Appreciation
• Relationship Building
• Content Creation

JOURNEY TO SUCCESS
PLANNING / LOGISTICS

• Social Coverage
• Unique Stories
• Earned Social
• Mentions
• Amplification

Post - Experience



Q&A
FAM TRIPS
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Thank You
Bruna Carincotte, Director of PR & 
Communications
bcarincotte@rbff.org

LinkedIn:
Recreational Boating & 
Fishing Foundation

Twitter: @RecBoatFish

Produced under cooperative agreement #F23AC00806 from 
the Sport Fish Restoration and Boating Trust Fund administered 
by the U.S. Fish and Wildlife Service.
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