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[ HOSTING MEDIA TRIPS FOR LOCAL MEDIA ]
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2024 PR TRENDS
EMBRACING Al

* Humanize Relationships | Authentic Interactions

* Genuine Connections | Build Trust and Credibility

* Relationship Building | More Personal

* Al to complement Human Expertise | Structure

* Maedia & Content Creators Integration

* PR Data-Driven | Decision Making

 DEI Goals, Metrics and Indicators

* Direct and Immediate channels | Real-time Engagement




FAM TRIP
FAMILIARIZATION

Unique and immersive education-based
opportunities allowing media
representatives to connect with an

experience, thereby enabling them to
create more informed, accurate, an
engaging content




FAM TRIP
GOALS & OBJECTIVES

Generate uniqgue earned media stories in targeted
outlets highlighting key messages to targeted
audiences.

* Media Relations | e e G NS
* Brand Visibility & Reputation
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* Leadership visibility

* Owned professional multimedia content
* Social Media Content Creation

* Earned media posts and stories on social
* Partnerships

* Relationship Building



FAM TRIP

INTEGRATED APPROACH
CONTENT
CREATION
TRADITIONAL MEDIA 2

UNIQUE STORIES
SOCIAL MEDIA
AMPLIFICATION

RECREATIONAL
BOATING & FISHING
FOUNDATION

STAKEHOLDER TARGETED
AUDIENCES
ENGAGEMENT - ENGAGEMENT
TAKEMEFISHING.org

\ _— /
PARTNERSHIPS




FAM TRIP
LOCAL INTEGRATION

— WELCOM
3 ¢ ENNIS NA

Multiple offers of fishing and boating
experiences

Local spokespeople

State agencies’ engagement
Federal agencies support
Industry partnerships

F&B Experiences




INSPIRING
STORYTELLING

underscored July 18, 2023

s

The 34 best fishing rods and poles for
summer trips, according to experts

Immersing yourse!f in the great cutdecrs, unwinding, reconnecting with
nature and induiging in a sport Herbert Hoover once described as “a chance
1o wash one’s soul with pure air,” fishing holds a special place when it comes
to summer fun

The Recreational Boaling and Fishing Foundation (RBFF) reports that 52.4
milllon Americans — or 17% of the population — tished recreationally in 2021
And whether vou envision yoursell navigating the waters aboard a boat,
staking clalm to the perfect spot besice a serene lake or pona or seeking
sclace along a tranquil riverbank, fishing provides an array of experiences.

Sept. 20, 2023

A\
Field Mag

How Instructor Lindsay Kocka Is
Bringing Mindfulness to Fly
Fishing

Recently, on a hot, sunny day at the Gallatin River Lodge in
Bozeman, Monana, | laid stretched out on my yoga mat in the
sott grass beneath a verdant canopy of frees as an instructor
led myself and 8 group of women through o restorative Yoga
Guidas on the Yellowstone River. That residual buzzing feeling
one experiences after hours of intense focus and physicality
cutaide gracually alowed and settiod In my body as we
practiced 3 cerles of gentle strelches, sell-massage

techniques, and breathwork,

Oct. 20, 2023

SPACES

FISHING

A New Group Aims to Get More
Female Anglers On the Water

I grew up Oshing But as 1 got odder, my interest waned [ didnt have my father 1o

ord

inate all of the logisics: where to fish. the equipment we needed, and
transportation. But | realized | was also anxoous to go fishing by myself because of the

sk of representation of women in fshing

The Recreational Boating and Fushing Foundation (RBFF) « “Find Your Best Sclf on the
Water® campaign aims to fix my problem. The Take Me Fishiog initsative hopes 1o raise
awarencss of the many very real benelits—like Increamed confidence, happiness, patie noe

and perseverance—fishing can have for women

The Challenges for Women in Fishing

RBFF




SOCIAL MEDIA
AMPLIFICATION

angelicatalan ® - Following
Bozeman, Montara

angelicatalan @ 190
" you reailly think abaut, you are living
aut at least one of your wildest dreams

Speaking of dreams, | am beyord
thrilled & honcrad to be an offictal
ambassador for @ake_me_fishing

1 feal very lucky to be part of 3 taam that
has such passion & purpose in what
they are daing in the fishing industry.
Take Ma Fishing Is a nationally
recognized & respected campaign
within the Recreational Boating &
Fishing Foundation (RBFF) that Is truly
making a positive Impact

Wy partnership aims to nspire others &
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onecurioustrvir - Following
Oallstin River

onecurioustrvir ccitad « 19w

Girl guides — there's just scmething
aboul fishing with them that makes me
feel more confident on the water. | feel
maora myselt and | fesl more saen, 'm
able 1o ask questions that get genuing
answers. | get coaching that doesn't feel
like a demand. I'm thare along with them
not ‘watching. I'm taught not teld.

Thanks to &hm_mtitygal for sharing
with me new tricks and fly lessons on
the Galiatin River in Bozeman with
@take_me_tishing. Landing my first
brown trout Is @ casch Pl never forget.
#lytishing #ladyangier

Beveryoneont hewaler

take_me_fishing "&w
%% that's such a great fecling to
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- lindsaykocka - Following
‘ Martana

lindsaykocks Eoied « Tow

Rkiing high on the wave of last week
spent with the &take_me_fishing team
while on our media rip right here in
beautiful Montana,

Confession: | stepped into our cobective
space with plenty of expectations setin
place, As an entrapraneur and educator
wha's carved out a unique path while
developing and faciktating intearative fly
fish and walness experiances, my
standards for these group trips
inherently sit sky-high, whether | ike it
or not

This auting set a new bar.

Atew words that Immediately come to
mind: cennection, humility, warmth,
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kath_englishman « Following
Bozeman, Maontana

. kath_englishman =ditec « 7/w
it's been a few weeks since | had the
pleasure of joining the
@take_me_fishing crew on a fly lishing
trlp In Montana. A genulne feeling of
comradery and lightheartedness set in
quickly with this group and | was
reminded of how good it is to get to
know other women in this type of
setting. We laughed, learned how to
cast, applauded every.single.person
every chance we got {some might call It
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BEST PR CAMPAIGN
2024 NEPTUNE AWARDS

PaMarine Marketers
v | of America

n arine Marketers
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of America

nerica

& MaMarine Marketers
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MEDIA DAY
LOCAL EXPERIENCES

TILLLELLE

Informative, allows media and creators to %] f~— |
enjoy an existing experience for personal
storytelling
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JOURNEY TO SUCCESS
PLANNING / LOGISTICS

Media Outreach Pre- Experience Post - Experience
* Goals / Target Audiences * Follow-ups * Social Coverage
* Freelancers / Outlets / Creators e Social Media * Unique Stories
* Partnerships * Teaser / Promotion e Earned Social

* Mentions
* Amplification

Local Collaborations

Media Kit During Trip

* Key Messages * Engagement

* Leadership Bios * Crisis Management

* Social Media Handles * Real-time social media

* Contacts * Information

* Trip Details e Appreciation

* Fact Sheet e Relationship Building

* Press Releases / Infographics * Content Creation page
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Q&A
FAM TRIPS
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Thank You

Bruna Carincotte, Director of PR &
Communications

bcarincotte@rbff.org

LinkedIn:

Recreational Boating &
Fishing Foundation

— - _ Twitter: @RecBoatFish

Produced under cooperative agreement #F23AC00806 from

the Sport Fish Restoration and Boating Trust Fund administered
by the U.S. Fish and Wildlife Service.
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