
Tik To k
( Ya  Do n 't  St o p )

Build ing  Re la tionships  
With A Ne w Audie nce



To d a y 's  Ag e n d a
• What Is TikTok?

• Why TiktokFor Government?

• Tips To Success














• En g a g e d  Au d ie n c e
• Yo u n g  Au d ie n c e
• Ne w  Au d ie n c e
• Yo u r Bra n d  Pe rs o n ifie d

Wh y  Fo r 
Bu s in e s s ?



Tip s  + 
Tric k s

• Don't overthink it
• Not everything has to convert
• Avoid overproduction

Have Fun With It






Tip s  + 
Tric k s

• Avoid overproduction






Tip s  + 
Tric k s

• Not as many options for "pro" accounts 
• Make sure they work for your brand voice

Trending Sounds






Tip s  + 
Tric k s

• Create a library of 
favorite sounds









Tip s  + 
Tric k s

• Use as many as will fit
• Always Camel Case #WisconsinCheck 

#BlackHistoryMonth
• Choose ones that are trending but 

appropriate

Trending Hashtags






Tip s  + 
Tric k s

• More comments = more views
• Build brand loyalty

Engagement Is Key



Tip s  + 
Tric k s

• Give reasons to share
• Encourage interaction






Tip s  + 
Tric k s

• Simply put, the more content, the more 
opportunities to go viral

Post Often






• Caption your videos
• Use in-app text options or an app

⚬ Suggested App: "Ca ptions For 
TikTok"



• TikTokTactics Course
• https://tiktok -tactics.com/

• Search Google For Trend Explanations
• Hootsuite –TikTokFor Business



If I don't ge t to your que s tion, fe e l fre e  to 
re a ch out!

@ka tie lynngra nt on Twitte r
ka tie .g ra nt@wiscons in.gov
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