
Florida Fish and Wildlife Conservation Commission 

 For us to sell a license --  
        
Someone has to be thinking about fishing. 



Florida Fish and Wildlife Conservation Commission 

 Make the purchase experience convenient & easy 
 Sales Channels 

– Retailers ( 624 locations; 58% of units sold) 
– Internet (28% of units sold)  
– Tax Collectors (211locations; 7.5% of units sold) 
– Telephone Sales Call Center (6% of units sold)  
 

 Ease of Use for Retailers and Customers 
– English and Spanish versions 
– Reduce data entry – pre-fill fields from Drivers License file when available 
– Let me know what I have now and in the past 
– Renew button 
– Packages of likely groups of licenses and permits 
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Language and Foreign Born 

 In 2011, almost 5 million Floridians (age 5 or older) spoke a language other than 
English at home, of which about 2.1 million spoke English less than “very well”.  If this 
relationship continues, by 2030, around 6.1 million Floridians (age 5 or older) will 
speak a language other than English at home, of which about 2.6 million will speak 
English less than “very well”. 

 In 2011, 19.4% of Florida’s population was foreign born. 

Language Spoken at Home Estimate
Population 5 years and over 17,983,218
English only 13,024,032
Language other than English 4,959,186

Speak English less than "very w ell" 43.0%
Spanish or Spanish Creole 3,646,758

Speak English less than "very w ell" 44.8%
Other Indo-European languages 944,748

Speak English less than "very w ell" 37.6%
Asian and Pacif ic Islander languages 265,511

Speak English less than "very w ell" 44.0%
Other languages 102,169

Speak English less than "very w ell" 27.3%



Florida Fish and Wildlife Conservation Commission 
Spanish 
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Florida Fish and Wildlife Conservation Commission 
English 
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Florida Fish and Wildlife Conservation 
Commission History of Purchases and Renew 
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Florida Fish and Wildlife Conservation Commission        
Using Renew 
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Florida Fish and Wildlife Conservation Commission 
Packages of Licenses and Permits 
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Florida Fish and Wildlife Conservation Commission 
Youth License Holiday Email Campaign  
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Florida Fish and Wildlife Conservation Commission 
Youth License Holiday Email Campaign - Latino 
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Florida Fish and Wildlife Conservation Commission    
Coming Customer Oriented Enhancements 

 Automatic License Renewal – Winter 
 License Purchase App – Winter 
 Fishing Regs Geo-Location – In Progress 
 E-Gift Card – Spring 
 Responsive Web Page Design – Spring  (adapts 

the layout for optimal viewing on various 
devices) 

 Angler Recognition: 
– TrophyCatch and Big Catch are  

current pilot efforts through Brandt 
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