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Retention Tactic #1 | Communicate Key Messages
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* “Relaxing and unwinding” is the No. 1

L -
.
i

experience associated with fishing. ' AT =
~ :

Nearly 1 in 3 participants believe the best
thing about fishing is “getting away from

the usual demands of life.”

In other words, the water was the remedy

we needed to pandemic stress and

anxiety.
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Retention Tactic #2 | Recruit A Local Expert
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To instill consumer confidence, acclaimed
mental health expert and seasoned media
contributor Dr. Sue Varma was enlisted to join

the campaign.

Dr. Sue’s 4 ‘M’s of mental health — movement,

mindfulness, mastery and meaningful

engagement — provided a seamless format

for translating fishing’'s wellness benefits into

a media-friendly hook.
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| Retention Tactic #3 | Story-Telling

To complement her earned

media appearances, Dr. Sue also
promoted fishing’'s mental health
benefitson social. She even took

@\ doct
‘ ‘./] S orsuevarma » Following
’ ald partnership with take_me fishing -

her first-ever family fishing
trip and shared the whole = ©) cotorsvevma caugmaig oo

But more mportantly, | RS :
- : :"l;n’e cln the water with nix;t;gr.“cl;:a!':::"c
‘ ce free ; o)
experience with herfollowers! , - e o reprshed nd rjovenseg
- 7 been curicus about fishing, naw's(a

great time to give it 3 try! Fishing is 3
fun social digtan- ty and
i an

ental
2_fishing to

» J social posts from Dr. Sue 7. - ‘ '
- 21,630 social impressions : .
from Dr. Sue
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| Retention Tactic #4 | Utilize RBFF’s Retention Tool-Kit
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A custom-made partner toolkit
equipped state agencies with the
resources to share Get On Board
with their ownnetworks.

103 partner toolkitdownloads
1,850 partner toolkitpageviews

b REBFF OnDemand Walkthrough
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npring (0go) 107 your CoOmeany.
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brnprints”. This will dlighiy & guge whare you cun creste a few
mprint once you opioed your logo. Note: lopdat Nome' it to hep
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g inds anly soclode o dogx

On e ‘Manage my Imprints’ pop<p. click '‘dd a New Logo
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seaw, Your sew g0 WiV nOf QOREGT M Yo Goooun! At ewayx We
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AEd 1o Cort’. Unto you have Approved Dradt', the prodect will

09 30d0d 10 pour 01 eNg Pro0eed Phrgueh Express Chochewt’ %o
dewnicod your hah reeiviean od

Have more quettione Cat (618) 630:T384 or ormat rifondemand$2:.com.not
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Retention Tactic #5 | Re-Purpose RBFF’s Researches and Reports
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To finish off the summer,
Get On Board celebrated

fishing's “victory lap” with a

custom MAT release
spotlighting Americans’
rekindled passion for the

outdoors amidst COVID-19.

956 MAT release
placements

833.8 million MAT release

iImpressions
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Retention Tactic #6 | Develop Local Partnerships

Through a partnership with Discover
Boating, Get On Board reached an
even bigger audience:

+215.1 million MAT release
Impressions
+5.7 million industryrelease

impressions e W d|scpve"\ =%
+1,790 partner toolkit placements R | BOAT'NN

+31.6 million social media

impressions i ‘» "M“_

+3 million influencerimpressions

page
08

RBFF STATE %
MARKETING risuBrAN
WORKSHOP BBRANDT




| Retention Tactic #7 | Build Online - Communities

Female anglers played a
particularly valuable role

In the campaign’s

success by sharing their
own stories and content

across social via the
Wave Makers platform.

1,063 new Wave

Maker signups
91 sweepstakes

entries
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_arpeliakfarrar I'm beyond thriiled to
!qu @take_me fishing on their new
initiative to raise awareness on mental
health benefits from fishing. Nothing is
mgre grounding and refreshing as
being on the water. Full transparency |
can get pretty worked up with anxiet '
and fishing is one of the only things !
t’hat allows me to leave stress behind
I've actually met countless anglers wf;o
have shared the same experience and
find healing on the water,

®QvY 5

@) Liked by westieas and 259 others
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| Retention Tactic #8 | Be Active On Social Media

Social ads on Facebook,
Instagram, Twitter and
Pinterest targeted high-
potential audiences with
engaging content.

101.3 million total paid
social impressions

79 million paid social
Impressions supporting

Get On Board
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| Retention Tactic #9 | Join The Conversation

#thewaterisopen

Across social, brands,
state agencies, anglers
and more shared the Get
On Board message using

the campaign hashtag.

- 1,600+ hashtaguses
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Retention Tactic #10 | Share The News

2020 was a banner year for
media relations:

1.9 billion total earned
impressions (#214%
year-over-year)

1.4 billion earned
Impressions supporting
Get OnBoard

13,458 placements
(+105% year-over-year)
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Retention Tactic #10 |Keep In Contact
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Thank You

Bruna Carincotte
Senior Manager

PR & Communications | SNy, TR

bcarincotte @rbff.org

Linkedin: |
Recreational Boating &
Fishing Foundation
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