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Fishing & Boating: A Lifeline to Mental Health
Retention Tactic #1 | Communicate Key Messages
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The 4 M’s Of Mental Health
Retention Tactic #2 | Recruit A Local Expert
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Welcome Newcomers To The Sport
Retention Tactic #3 | Story-Telling
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Anglers And Boaters: Retention & Engagement
Retention Tactic #4 | Utilize RBFF’s Retention Tool-Kit
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Be The Expert in Fishing & Boating
Retention Tactic #5 | Re-Purpose RBFF’s Researches and Reports
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The 4M’s Amplification
Retention Tactic #6 | Develop Local Partnerships
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Engage and Influence New Anglers & Boaters 
Retention Tactic #7 | Build Online - Communities
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Fishing & Boating Is Social
Retention Tactic #8 | Be Active On Social Media 
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The Water is Open
Retention Tactic #9 | Join The Conversation
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Amplify The Message
Retention Tactic #10 | Share The News
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Amplify The Message
Retention Tactic #10 |Keep In Contact
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Q&A



Thank You
Bruna Carincotte
Senior Manager
PR & Communications
bcarincotte@rbff.org

LinkedIn:
Recreational Boating & 
Fishing Foundation

Twitter: @RecBoatFish

#RBFFWorkshop


