RBEF Launches New Hispanic Campaign

VAMOS A PESCAR
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OVERVIEW

Growing Participation in Fishing &
Boanng

o The Hlspanlc Opportunity
o Target Market Segmentation
o The Plan —Vamos a Pescar!

0o Resources for You
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20% of the U.S. Adult 18-49 Population is Hispanic




HISPANIC GROWTH

Hispanic Non-Hi;panic
~\ White

Under 5

5to 9
10 to 14
15to 19
20to 24
25to0 29
30to 34
35 to 39
40 to 44
45 to 49
50 to 54
55 to 59
60 to 64
65 to 69
70to 74
75 to 79

10% 5% 0% 5% 10%

Hispanic Baby Boom vs. Non-Hispanic Baby Boomers
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EMERGING MIDDLE CLASS
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HISPANICS DRIVE SPENDING
 GROWTH

- “100% of the growth In sales Is
going to come from multicultural
customers”

Tony Rogers

SVP Brand Marketing
Walmart

October 31, 2012
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HISPANIC FISHING

LS. Fish & Wildlife Sarvice

e 2011 ot okl 33M u.s. Anglers

of Fishing, Hunting, _
and Wildlife-Associated

Ffecreation G ' 31'\/' NeW US
\J1 Anglers

1.6M are Hispanic

99K New
Hispanic Anglers
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8.4% of boating participants

“RECREATIONAL are Hispanic

BOATING

Statistical Abstract

7.7% of current boat
owners

TA KE M IE F “ S H ﬂ [N] G Source: NMMA, 2012 Recreational Boating Statistical Abstract




OUTDOOR ACTIVITIES
REQUIRING A BOAT

Boat ownership may be limited, but is not limiting to boat-related activities.

OWN A BOAT
CANOEING/KAYAKINQ

POWER BOATING

JET SKIING/WAVE
RUNNING/WATER BIKING

= HISP SOCIAL ANGLERS

® HISP HAPPY HIKERS

WATER SKIING
= HISP FISHING

FANATICS
SAILING

0% 5% 10% 15% 20% 25% 30% 35% 40%

TA KE M E F i S H ﬂ N ﬁ Source: Simmons NCHS Adult Winter 2012 2-year Study, Base = CA, FL and TX.
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TARGET
MARKET
SEGMENTATION



HISPANIC TARGETS

HAPPY HIKERS

Family-oriented nature lovers whose lives revolve around
their kids. They plan activities around budget and time
constraints, with fishing rarely, if ever, making the short list.

SOCIAL ANGLERS

Highly active recreation-minded singles and couples. They
fish on occasion, but it's activities like hiking, camping,
tubing and mountain biking that deliver the active thrills they
seek.

FISHING FANATICS

' Avid anglers who adamantly believe fishing is more a

~—— religion than a sport, and their shrine's in the garage. They
& get out on water to drop a line every chance they get.




TARGET MARKET SIZE

-

Not Outdoors

HAPPY SOCIAL
14.2 MM HIKERS ANGLERS
- Target
Segment
Universe

FISHING FANATICS

I
| TA KE M E F i S H I N E ) Sources: Simmons NCHS Adult Winter 2012 2-year Study; NCS Teens Study Fall 2012
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KEY BARRIERS

_ack of exposure and experience

~Ishing perceived as passive, waiting game

~ull family participation is often difficult
Outdoor activities in general waning

Money is a major issue, whether real/perceived
State licenses, regulations are problematic

Culturally relevant invitation is missing

B TAKE ME FISHING



OVERCOMING BARRIERS

Happy Hikers and Social
Anglers

Top of Mind Knowledge
Awareness How to Fish

Fun, Family, Rules,

Exciting Regulations,

Relevant, Guidelines

Relatable Help/Resources

| TAKE ME FISHING

Fishing
Fanatics

Engagement

Experience for Self

Live the Thrill of
the Catch

Feel Fun,
Excitement



THE PLAN



FIVE-YEAR PLAN

2013
CONTENT
DEVELOPMENT

2014
TEST MARKETS

2015
MARKET
EXPANSION

2016
CONTINUITY

2017
CONTINUITY

$343343

Develop creative assets and campaign microsite, needed for
launch (leverage existing TMF assets).

Launch Hispanic program in two pilot states, develop
associations with media and retail partners.

Evolve program to build upon test market learning/results,
expand nationally, add television/PSAs.

Build on program’s national reach.

Continue to optimize program based on KPIs.



PILOT STATES

Hispanic Population 16+

36% 24%
Hispanic As Percent Of Anglers (Per State)
17% 5%

Hispanic Anglers

471K 111K



VAMOSAPESCAR.ORG

[EF T 8§ @ | REGISIRATUBOTE OBIENUNALICENCIA [ ]

abrir anuncio

Bl VAMOS A PESCAR

vamosapescar.org

iENGANCHATE!
PESCAYNAVEGA

w A Y | 1 s — i g b, !
iIENGANCHATE! PESCAY NAVEGA

Descubre lo facil y divertido que puede ser para tu familia

Descubre lo facil y divertido que puede ser
para tu familia

iPruehalo!

—— 05
| e e

PESCARY NAVEGAR "
& Tan facilcomo 1,2, 3 REIEN.CEATIS

e 3 ¥

&PM x '&'-w& Disfruta de material interactivo que te bt TU GUIA D-E

ensefiara las técnicas basicas de la NAVEGACION
niosa) Ia navegacion ; Ay PARA PRINCIPIANTES

Aprende mas

PESCARYNAVEGAR PROTEGE EL MEDID
Tan facil como 1, 2,3 AMBIENTE

Dietruta do matorial inleract quate
ansenard 1Bs 13CNIKAE badicad o8 @ Aprencs par gul MEcastas una

IENGANC
NAVEGA

Descubre lo facil y diverlido que puede ser para tu familia |
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Search Engine Marketing (SEM)
Digital Advertising
Radio

Events

PSAs (TV & Radio)

vamosapescar.org

wwat vamosapescar.org:

B

Visita

| VAMOSAPESCAR oy

para mas informacién.

IENGM\.ICH»‘%TEI PESCAY

+ NAVEGA

Descubre lo facil y divertido que puede ser para tu familia
iPruehalo!

(IR ERER it e MR i ‘ﬁ. & _ad

L
i

PES[ARYHMEG&R




HISPANIC MEDIA

APR JAN FEB MAR
"4 MAY JUN JUL AUG SEP ocT NOV DEC "5 15 15

Desktop Display

‘Mobile Display

SEM
*Desktop, Tablet, Mobile

YAHO
e g

Radio

Events

PSAs
TV, Radio

{F\H VAMOS A PESCAR’
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CAMPAIGN GOALS

v Increase Varﬁos a Pescar brand awareness
and brand influence

7 Increase in fishing participation

v Increase in motorized boating participation

v’ Direct license sales at events

v Email collection at events

J| TAKE ME FISHING




RESOURCES
FOR YOU



RESEARCH & LEARNINGS

Hispanic Baby Boom vs. Non-Hispanic Baby Boomers

F 7:_._-3 : S S s T ,,_,_;, T R e % T
Hispanic Growth Driven by Younger Population NE]-_g{%I‘E

gascus s A

NMMA Boating Data Outlines Hispanic Challenge

451049
50t 54
[ + 8.4% of boating participants are Hispanic
- vs. 15.3% of the adult population
- i.e., almost half of fair share

55t 59
60 to 64
65to 69
70 to 74

i

+ 7.7% of current boat owners
- 2.4% of past boat owners
- i.e,, less of a past involvement in boating

Must establish awareness of boating as a relevant outdoor activity

Source: NMMA, 2012 Recreational Boating Statistical Abstract

Research & Webinar Online:
TAKE M E F"S H ﬂ N G http://takemefishirllq.orq/qelnerallabout-rbff/proqrams-and-materials/
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HOW-TO VIDEOS

U[N] [5 How To Videos on YouTube: http://www.youtube.com/takemefishingfilms


http://www.youtube.com/takemefishingfilms

vamaosapescar.org
wwat.vamosapescar.org.

PSA On YouTube: http://www.youtube.com/takemefishingfilms

TAKE M IE FUS H “ N G PSA download site: http://tvaccessreports.com/rbffdownloads/
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& ENGLISH Ljld 3§ % REGISTRATUBOTE  OBTEN UNA LICENCIA |

abrir anuncio

VAMDS A PESCAR' 'LICENCIA | COMO PESCAR | CUANDO PESCAR | DONDE PESCAR -

vamosapescar.org
o l

iENGANCHATE! |
PESCAY NAVEGA

Descubre lo facl y divertido que puede ser
para tu familia

iPruéhalot

PESCAR YNAVEGAR

Tan facil como 1, 2, 3 OBTEN GRATIS

. -
gz <
l;*- Disfruta de material interactivo gue te “1:2“\-“:& TU Gum D.E
ensefiard las técnicas basicas de la kA NAVEGACION B
ARA PRINCIPIANTES

pesca y la navegacion.
:, | Aprende Mas |
I
o

Aprende mas

Web banner: http://takemefishing.org/general/about-rbff/programs-
and-materials/
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NEXT STEPS



AVAILABLE SOON

— _— —_

D ! [W/] CUERPOS DEAGUA ®  [W/] LUGARES FAVORITOS @ | [/] PUNTOS DE INTERES @ | ~
{ @ Rampas para lanchas a L

E,rorkland
Langdon - Far] (/] Marinas £ E
|

i Eremwocd @ Newv
A : qutheast @ R * k
B ton Washingwl
g Nem& 4 @ Tiendas de camada J

Nnrtheﬁst

Burleith -
Hullandale

Ki Pesca con mosca
( 1% A

?}.ﬁ- @ Campamentos Al
) o 'ie'ii @ Tiendas especializadas “ [

e - b / g i ng Bi @ Guiasy alquiler de barcos. & |
L | - 2 v Qa2
ﬁrch \ N J V‘ v \\ F.-‘ @ Venta de licencias n |
2 g By

. . ki e Jis
2 : w & - o] Aloam
\o J E-.éile'y_s' S | . Ry \-'.":‘:4 IE ST =y &
" Lak Crossroads 1 : B
bt : n% ‘ 5 : 2 2 N, J e @ Restaurantes " !
\ i e h iCongress (g ! (
—— Q \¥ r}\ ; -t Heights =i d E
d [ & Sl | @ Gasolineras iﬁ L
W sh ngtan N Fi
e e, ‘-‘lrihlands & Heit TODOS NINGUNO jin
b S, }
3 - G %
‘.\7 i Heigfits \mjk'

}
i .
* Landmark
’5\9 & oo L
S ‘% \ = N Sprngs
‘ﬁ“ e | \
unf il'lq. 1 2
Hose Hill = e ?@)\ozs




IN DEVELOPI\/IENT

‘Hispanic Readlness Checklist

*New* Spanish “Beginner’s Guide to Boating”
Hispanic Family Video with Discover Boating
Quarterly Newsletter

More How-To Videos

Continuing Education & Research — Webinar 2.0

Retail Point of Sale Kit
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NEWS & INFO

NewsWaves

March 2014

RECREATIONAL
BOATING & FISHING
FOUNDATION

RBFF's 2013 Marketing
Guide

Hear From Board Chair Ken
Hammond

RBFF's New Hispanic
Campaign, "Vamos A
Pescar"

Hear From New Board Chairman, Ken
RBEF Prepares to Launch

Hammond State Marketing Programs
Recently elected board chairman, Ken Hammend, sat
down to provide his thoughts on some of the exciting
projects RBFF has coming down the line. Read about
how he plans to guide REFF and its board during the Email Preferences
launch of its Hispanic Campaign, continued partnership
with Disney and more.

Read More.

Take Me Fishing at Walt
Disney World® Resort

NewsWaves: http://takemefishing.org/general/about-rbff/programs-and-materials/newswaves/
LinkedIn: http://www.linkedin.com/company/recreational-boating-and-fishing-foundation

TAKE ME FISHING
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