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PROMOTION 
OVERVIEW 



TOP 100 FAMILY FISHING & 
BOATING SPOTS 

• Easily Accessible 

• Family Amenities 

• Good Fishing 

Opportunities 

• Recommended by 

Other Anglers 

 

 

 

 

 
 

 

 

 

 

 







RESULTS 



TOP 100 RESULTS 
 Nearly 200,000 votes cast 

 26 states with a park in the Top 100 

 California had the #1 spot; tied with Texas for each 

having 8 spots in the Top 100 

 Florida, New York, Ohio and Pennsylvania each had 6 

spots in the Top 100 



STATE INVOLVEMENT 
TOP 10 VISITING U.S. CITIES 

New York 

Chicago 

Los Angeles 

Houston 

Omaha 

Lincoln 

Colorado Springs 

Portland 

San Antonio 

Denver 



MEDIA HIGHLIGHTS 

130M 
total impressions 



FY16 DIRECTION & 
NEXT STEPS 



COMING SOON: TOP PLACES 2.0 

– Refreshed creative 

– Mobile component 

– Hashtag strategy 

– March launch date 



COORDINATING WITH 
STATES 
 Reaching out soon to review parks list and 

share more specifics on timing 

 RBFF will provide communications, social and 

PR templates 



RBFF RESOURCES 



RESOURCES FOR YOU 
 Marketing Materials 

 Event Planning 

 Photo Library 

 Research 

 Webinars 

TakeMeFishing.org/corporate 
“Resource Center” 



• Photo of 2014 sweeps winner 

“Pulled those 
big bass in left 

and right.” 

Thank You 
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