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New Research:

* RBFF Retail Customer
Experience Assessment: Fly
Fishing

e 2015 Special Report on
Fishing

e First-Time Fishing License
Buyers Research Reports
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Share on your social media pages: n D m

RBFF Research

When making marketing, education and outreach decisions, RBFF recommends using primary and secondary research to inform your
efforts.

» Primary, or original research, is compiled to meet data requirements.

¥ Secondary research is compiled from analyzing existing data available through other information sources.

RBFF commissions primary research and compiles secondary research related to recreational boating and fishing and aquatic resource
stewardship and works to identify other sources of information in an effort to inform our stakeholders' decision making processes.

Market Research Studies

In order to better understand recreational boating and fishing and aquatic resource stewardship, RBFF works with a variety of market
research and consulting firms. Below are the final reports for a number of market research studies commissioned by RBFF.

July 2015 RBFF Retail Customer Experience Assessment: Final Report (PDF, 615 KB)
Fly Fishing
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Weicome to Take Me Fishing, your
one-stop resource for everything fishing
and boating. Find quick links to purchase |
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Humidity: 32%
Cloud Cover: 35%
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Get news & updates when you
Join our Take Me Fishing
Community
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New Images:

Coming
Soon!
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HOW-TO VIDEOS

Como Registrar su Bote

TAKEMEFISHING:org Helping to conserve your state's aquatic resource
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Fishing Basics: How to Get a Fishing License



PSAsS

Public Service “§--*
Announcement

|
| fishing license and | soneon ey
TEST :

Do you need a Please take a few moments

to consider each of the

time. Let it come naturally.

boat registration? B i 19

= \ \ | P B
This is your idea of @ Your boat flies south You want this in
fishing with friends. for the winter. your favorite lake.

True Faise True False True False

Find out how to
do your part at:

pasais F ]
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THE SIMPLE ACT OF FISHING, PRESERVES FISHING.

Every time you purchase a fishing license or re your boat,
of the proceeds go fov eserving our nation's coast ‘
and streams. Protecting our memories on the
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Learn more at TakeMeFishing.org/Conservation TAKEMEFISHING.org

S TAKEMEFUSHUNEZT@

VAMOSAPESCAR:org Contact RAuslander@rbff.org for more information.
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iIENGANCHATE!
PESCAY NAVEGA

Descubre lo facil y divertido que puede ser
para tu familia

ﬁ A ’ :'"1 ,‘ -
IENGANCHATE! PESCA Y NAVEGA

Descubre o facil y divertido que puede ser para tu familia

o
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iENGANCHATE! PESCAY
NAVEGA

Descubre lo facil y divertido que puede ser para tu familia

PESCARYNAVEGAR OBTEN GRATIS

Tan facil como 1, 2,3 N
Disfruta de material interactivo que te Ay TU GUIA D_E
ensefiara 'm\qs basicas de la ) » NAVEGAC!ON
. pescay la navegacion. A RAPRINCIP s

Aprende mds
Aprende Més |

PESCARYNAVEGAR PROTEGE EL MEDIO

PESCARY NAVEGAR |

Aprende més
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HISPANIC RESOURCES

e Research

* Webinars

e How-To Videos

* PSAs
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* Translation Guide
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SOCIAL MEDIA

& Take Me Fishing retweeted

TakeMeFishing.org with Kevin Feige and 3 others g Jeff Palmrose (JPalmrose - Aug 2
SR ovember2 2014

@Take_Me_Fishing. Perseverance pays offl #FirstCatch #Ryerlsland

Sometimes fishing is about peace and quiet, being in nature and
recharging. www.takemefishing.org

#CaliforniaDelta #summertoremember

— Take Me Fishing @Take_Me_Fishing - Aug 3

995,840 people reached ;3' Make the mOSt Of AUgUStI Learn hOW tO
Like - Comment - Share - (96,288 3173 & 11,437 B~ determine the best f|Sh|ng dayS for this

month: ow.ly/QoO6y fb.me/7sJeAXmBa

8 4

Take Me Fishing @Take_Me_Fishing - Aug 2
Share your #firstcatch of the weekend and check for other great onesl
— OW.ly/QIMTA

OO OOC

1

— Take Me Fishing @Take_Me_Fishing - Aug 2
To check for places to fish and boat near you, check our interactive
T map! ow.ly/QIMNS
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toll v Following

Vamos A Pescar

@Vamos_A_Pescar

#0000 Verizon 7 11:13 PM

La pesca y navegacion recreativa son
actividades para todos. Asi lo hagas solo,
con amigos o en famila.

&« PHOTO

Washington, DC « vamosapescar.org

vamosapescar ©4d

17 FOLLOWING 5 FOLLOWERS

Photos Favorites J

Vamos A Pescar @Vamos A Pescar 1d
@Vamos_A_Pescar tu aprende las
mejores tecnicas de pesca y todo lo

que necesita aprender para salir en
bote #apescar ht.ly/HxiYU

Timeline About Photos Likes More ~

PEOPLE > Status | Photo/Video 11 Event, Milestone + (84

16 likes

Maria Lao Knight and Rachel Auslander like this.

3 '! %

5 Mire cémo la familia Vazquez disfruta un dia de pesca y navegacién:
Reach a new milestone

hitp://ntly/HsGHq ¢ Qué piensas hacer en su proxima aventura familiar?
ﬁ)b 100 Likes #apescar

Promote Page
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BLOGS

e Posted three
times a week

* Easily shareable

* Popular posts
are highlighted

e Easy search
function

TAKEMEFISHING.org
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Posted by: Debbie Hanson

How to Determine The Best Fishing Days in August August 2. 2015
Related Categories: Beginner, Fishing, Fishing Reports, Fishing Tips, General, [nfermediate on August 2, 2015

» Read Full Blog Post

If your family is like most, you aren't usually able to get the whole crew together to go fishing
as often as you'd like. So, when you do plan a family trip, you want to try to pinpoint the best
fishing days and then plan acceordingly. Below are some suggestions on how to determine the
best fishing days for this menth (or for any menth of the year). Research fishing seasons and
migration patterns. Do_..
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Posted by: Bruna Carincotte

Nine Year Old Boy Catches Giant Sturgeon! July 31, 2015
Related Categories: Uncategorized on July 31, 2015

» Read Full Blog Post

Keegan Rothman, a nine year-old New Jersey boy was fishing with his dad in Canada and
landed and amazing catchl A 10 foot-long white sturgeon that weighted an estimated 600
pounds. His dad, Dan Rothman, contacted us at Take Me Fishing and shared a beautiful and
cocl story behind this great catch! Read below: "Keegan Rothman and his epic catch begins
early in the school year. Keegan's older sister Samantha, has been studious and diligent....
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TOP PLACES PROMOTION

greenb o\,'p.'essgozen_g:

S H{lamﬂ-lrml\

St
DO AL
B e | wn own sesn o e neomam

The best fishing hole7 Troplcal Park named a top
spotin U.S. poll

Top 10 States*
1) Florida— 1,989
2) Nebraska— 1,851
3) Pennsylvania—1,806
4) California— 1,155
5) Texas— 1,069

6) Georgia — 1,008 s
7) New York — 1,002
8) lllinois- 836

9) Ohio - 794

10) New Jersey — 751

* Based on total number of registrants per j

4 Outdoors notebook: Regional parks
| best for family fishing

—=4 Veterans State Park makes
e _ ool family-friendl 100
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| bote es una de las mejores maneras de disf
Sre'y ip?&%mpo‘g amilia'y amigos!

OUTDOOR ACTIVITY

#FamilyFishingSpots

Among adult outdoor participants, ‘} I !
fishing is the second most popular |
outdoor activity /
hMERICANS Y NN SCA ES UNA [ray vV v
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ipated in fishing 7, \ heaglas AL AIRE LIBRE
v //// of first-time fishing 3 .a Dt
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Gettmg fi 0-€N| o) e ‘ participants are female e Millas de rios en (Lo suficiente para dar la
pata < . %L . 5 of the U.S. i “ i
&5 the 5ulBors andSpend time With¥our family and friends! = s populationages | losEstados Unidos: yushael munde 140veces)
e 6 and older e SN—
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of fishing trips are

SPONTANEUUS 81% spontaneous or planned

within a week of the trip

A AN

MOTIVATION J’

ﬁ Spending time with family and friends continue to be the
™ largest reason to participate in fishing, specifically,
TAKEMEFISHING.org _
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VAMOSAPESCAR:org OGO,

average for all
fishing participants
(19.4 days)




INFOGRAPHICS

Sport Fish Restoration

CYCLE OF SUCCESS
o !

Sport Fish Restoration

CICLO DE EXITO
. |

®
@ ) !E Pescadores y Navegadores ﬁ
Anglers and Boaters (or users) w ° (Ly otros c|iuartie:ipaant_es]| -
. . - ] S'tro
° buy. licenses and registrations, e~~~ Beneficios Para Pescadores_— d':‘;:‘;: y‘;g:;l?:; fRsISIros, equipos
Benefits to Anglers fishing gear, motor boat fuel ===+ y Navegadores @
and Boaters \ [ ] o Mejores condiciones
better fishing & boating =T @ para pescary navegar I tos de Equipos de Pesca

Manufacturers pay excise taxes,

boaters pay fuel taxes g
- l e o >
Sport Fish Restoration e
and Boating Trust Fund

iy / RT F Impuestos especiales,
- /|

4
2 % impuestos de gasolina
los Usuarios (! v z oot ﬁ \fd
Acceso publico y abastecimiento d\?. e
O

’00 Sport Fish Restoration
LEFEEE RA and Boating Trust Fund

s @

State Projects for Users e
such as access and

fish stockings

N/ NS

o)
Proyectos de Estados Para

BN
WSNSNT
State Fish and Wildlife Agencies U.S. Fish & Wildlife Service L lel d: e F‘"";" U.S. Fish & Wildlife Service
receive grants for research, allocates funds to state fish — © cal da Estadoc—— Digtribuye fondos para las
management, education and access and wildife agencies ot I - e

y abastecimiento de peces.

. O o &L O o

Fish Surveys Education Habitat Fish Stocking .Boa.ting and Investigacion y Proyectos Mantenimiento Abastecimiento Acceso para
and Research Management Fishing Access Encuestas Educativos de Habitats de Peces Pescar y Navegar




[ PLACES TO BOATE FISH>  gjiver Spring, MD

70

Hi: 82°F Lo: 67°F
Humidity: 82%
Cloud Cover: 100%
Winds: N 8mph

NEWSLETTERS

GET A FISHING LICENSE »
REGISTER YOUR BOAT >»

Purchase a License >

FEATURES
Register a Boat »

7 Tricks to Try On a Fishing Trip When The Fish Won't Bite

You've gone through your checklist of tackle, fueled up your boat, and made your way to your
favorite fishing spot. You have high hopes for a successful fishing trip, but an hour goes by
without a single bite. Try any of these simple tricks, sometimes just a simple adjustment or
change of tackle can make a big difference.

—r P === L

Are You Planning to Buy a New Boat? Check Out This Helpful Checklist

Family fishing trips are fun. Search our interactive [What do you do when you're out on the water,
If you're planning to buy a boat, there are plenty of exciting options to choose from. These are map to find fishing hotspots all throughout the  |having a great time with your family and you want
the basic questions you need to ask yourself. How do | intend to use my boat? Buy new or pre- U“;:ed States Wi kiove, iham litbe one S 1 h,capt“’ﬁ, the; m°me"lt' VIO ST
owned? Watch the following video to see the handy checklist to help you navigate all the oL YOU g Setieorcotese

options.




NEWSLETTERS

RECREATIONAL
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JULY EDITION

FEATURES

RBFF Creative Agencies Contribute to
George H.W. Bush Vamos A Pescar™
Education Fund

Support for the George H-W. Bush Vamos a
Pescar™ Education Fund continues to grow
with contributions pledged by RBFF creative
agencies, Colle+McVoy and Lopez Negrete
Communications.

READ MORE

Vamos A Pescar™ Supports Local New York
and Texas Fishing Events

Supported by State and Federal Agencies and
Vamos A Pescar, recent events in New York
and Texas made a big splash in local Hispanic
communities. Leamn how these events bring
new audiences out to the water.

READ MORE

"‘5‘ TAKEMEFISHINGorg
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< State Webinar Series ’

WEBINARS
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Share on your social media pages: n u m

RBFF Webinar Series

In an initiative designed to help state agencies optimize their marketing strategies and tactics, RBFF has taken the content most
equested by our state agency partners and developed webinars to address these topics. Please join us as we discuss new ways
to connect with your constituents and please refer back to this page to review past webinars.

RBFF Vamos A Pescar™ Campaign State Market Expansion Webinar (5/7/15)

This webinar, presented to representatives from California, Florida, lllinois, New York and Texas, was hosted by RBFF's Hispanic
market advertising firm, Lopez Negrete Communications. Listen in as they provide an update on the Hispanic market and share
RBFF’'s Vamos A Pescar™ campaign plans for radio, digital and social media advertising in these states.

RBFF's 2015 Vamos A Pescar™ State Expansion Webinar Presentation Video with audio (Right click to save)

RBFF's 2015 Vamos A Pescar™ State Expansion Webinar Presentation PDF

RBFF’s 2015 National Media Plan and First Catch Campaign (3/19/15)

Take a first look at RBFF's 2015 National Media Plan in this 1-hour presentation for state agencies. RBFF and representatives from
its general market advertising agency, Colle+McVoy, cover details of the media plan, including overall campaign timing and media
channels. Learn about RBFF's exciting new hashtag promotion #FirstCatch and how you can utilize the hashtag and other
resources to promote boating and fishing in your state.

RBFF's 2015 National Media Plan Webinar Presentation Video with audio (Right click to save)

RBFF's 2015 National Media Plan Webinar Presentation PDF




WRAP UP



QUESTIONS?



Thank You

Contact:

Joanne Martonik

Marketing Program Manager
703-778-5153
imartonik@rbff.org

TAKEMEFISHING.org

BJ VAMOSAPESCARIorg
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