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TO keMeFIShlngorg TAKEMEFISHING™ —
Website Main KPI

2
= GET A FISHING

Conversions to fishing LICENSE

licenses and boat Getting your fishing license is the first

registrations are one of step in planning your day on the water.
Select the location where you'll be

the main priorities of fishing to get started.

the website

\_ J

Home > Get a Fishing License




TakeMeFishing.org
User Experience Improvements

TAKEMEFISHING™

TAKEMEFISHING™

Latest (COVID) Updates »

Improving UX adding drop down

GET YOUR
FISHING LICENSE

menu and simplifying current
sections

REGISTER YOUR BOAT

PLACES TO
BOAT AND FISH

FISHING TIPS

INTO THE WILD BLUE BLOG
. : Search Term
: Enjoy a brief outing or an extended CORPORATE
e vacation boating and fishing. Our helpful
tips and information will prepare you for
an unforgettable time. PRIVACY POLICY 1 l:l | 0 g

GET YOUR FISHING LICENSE > CONTACT

REGISTER YOUR BOAT >

2. where is blog




TakeMeFishing.org
User Experience Improvements

TAKEMEFISHING™ =

Home > Take Me Fishing Blog

Providing a more personalized UX
dividing content on categories and
showing “You Might Also Like”

i 3 ’ ;
— '&‘i’}?’ . ’ y’.“

N\ ) Y R S

A

) 5 BEST NATIONAL

PARKS TO VISIT IN | Section.
THE FALL ‘

TAKE ME BOATING B B oy et

Check out inspiring and educational blog
articles written by experts. Get fishing
tips and tricks and read personal stories
from anglers who live and breathe

boating and fishing. Learn about new . We dare Open tO pa rtner With yOU
fishing skills, boating resources, fishing YOU MIGHT ALSO LIKE . . .
to highlight local stories!

etiquette, water conservation, and more.

TakeMeFishing.org Blog / Jeff Bogle

\ i - Email : jlario@rbff.or
Il B flario@rbftorg

October 26, 2021

TakebMebishina ora Bloa /. aff Baale




TakeMeFishing.org

SERP Improvement for Key Pages

Home > Get a Fighing License

— GET A FISHING
LICENSE

Getting your fishing license is the first
- step in planning your day on the water.
= Select the location where you'll be
P fishing to get started.

SELECT YOUR STATE N

WATCH THE VIDEO BELOW TO LEARN MORE

TAKEMEFISHING —

WATCH THE VIDEO BELOW TO LEARN MORE
ABOUT HOW TO GET A FISHING LICENSE.

A

How to get @
FISHINC: LICENSE

IN 5 simple steps

WHY GET A
FISHING LICENSE?

® Fishing licenses can be easily
purchased online.

¢ Some states offer free or

G Lf fichina li

Improving SERP (Search Engine

Results Page) adding videos on
key pages.




TakeMeFishing.org
Refreshing State Pages

TAKEMEFISHING™

Home > Alabama Boating & Fishing

ALABAMA BOATING

Go boating on one of Alabama’s

many freshwater rivers or in the
Gulf of Mexico.

We have the information for any type
of Alabama boating and fishing
adventure you choose. Learn more
about registering for your Alabama

Refreshing state specific pages
to improve conversion rates

fishing licenses and boat registrations.

‘5 ALABAMA FISHING

Take a fishing trip for largemouth bass on
Bibb Lake or boat through the saltwaters
of Mobile Bay. M




Recent improvements on
TakeMeFishing.org
and how they help states



TakeMeFishing.org
State Pages

updates on state pages

https:/fwww. takemefishing.org » california » fishing-lic...
Get a California Fishing License

Fishing License Fees - One-day Sport Fishing License: 517.02 - Two-Day Sport Fishing License:
$26.49 - Ten-Day Nonresident Sport Fishing License: 552 .56.

We have been adding pricing and
license types on fishing license and
boat registration pages to improve
conversions.




TakeMeFishing.org
State Pages: California Case

M/M

caléornia fishing licerse ¥ | & l.mra ol ™ UuEu iﬂi&l L7 b E“' e B " (Goal Fn. .Ehl :l_]

i i R o

Feople also ask - " ol

Jealiforniaffiching-licenza/ dal

Haw much is a fishing licensa in California 2017 ~

The eument Calomia annual fishing license foes for 2021 ara §52.66 for a resident and Jul 1, 2027 - Jul 31, 2021 3,687 (42.86%) | 3,056(40356%) 36.23% 1.23 00:00:56 31.13% | 1290 (95.63%)

$142.05 for a nonresident. For shart-term licanses, the fees are as folaws: One-day Sporl

Fishing License: $17.02. Two-Day Sport Fishing License: 526,49, Juni 1, 2021 - Jun 30,2021 2,187 (32.24%) | 1,807 (zooan) | 2437 (30.00%) £1.99% 1.24 00:01:00 35.33% 861 (04d.00%)

P g 3 b B % Change 68.59% 69.12% | | 40056 8.15% -0.60% 5.99% 11.89% 4s.83%

Get a Fishing License in California | Take Me Fishing

Search fpr How much is a fishing license in California 20217

D | reed a fishing license in Califarnia? » YN
Hewe much is a fishing licensa at Walmad in Califomia? b
Lameling Fage= - Pages [ Airg. Sesskon Fishing License Fishimg
Whare can | fish for free in California? W € Bounce Rate i {Goal 5 License (Goal 5
“IHE o Mew u.Era uinr ” . Durstion ¢ Boal & EEh

Daes Waimart scll fishing loense in Galfomin? v 1] 0 Rate) 0 a9
Whal are the free fishing days in California for 20217 " Jealiformiarfishingicense/ ]

Jul 1, 2027 - Jul 31, 2021 3,687 (42.86%) | 3,056 (40.36%) 56.23% 1.23 00:00:56 31.13% | 1,290 (95 63%)

Jul 1, 2020 - Jul 31, 2020 2469 (53.14%) | 2,050 (51.53%) | ZB40[54.58%) 40.18% 1.19 00.01: M 42 B9% | 1,21B (37.67%)

% Change 49.33% 49.07% 45.92% 30.05% 3.42% -2.66% -27.42% 5.01%




TakeMeFishing.org
Outdoor Lifestyle Category

10 HOLIDAY GIFT IDEAS 6 FUN CHEAP FAMILY FALL CAMPING THE 9 BEST OUTDOOR
FOR OUTDOOR ACTIVITIES CHECKLIST: WHAT TO PODCASTS
ENTHUSIASTS PACK FOR AUTUMN

BY JEEF BOGLE 11/10/2021 CAMPING BY JEFF BOGLE 01/42/2022

We have had the “outdoor lifestyle”
Category for a few years. It has
brought in users to fishing and

READ MORE
READ MORE

boating that were initially only
interested in the outdoors

5 REASONS WHY FISHING 5 OUTDOOR ACTIVITIES 4 OUTDOOR FALL LEAF 10 FUN WINTER HOBBIES
IS GOOD FOR YOUR FOR MENTAL HEALTH DAY ACTIVITIES FOR KIDS TO TRY THIS YEAR
HEALTH 2021
BY JEFF BOGLE 03/29/2021 BY JEFF BOGLE 01/z0/2022

BY DEBBIE HANSON 10/43/2021 BY JEFF BOGLE 10/06/2021 Ins
List of reasons why fishing 1 d

our health, 1 X el ime and expand your honzona..

ng 15 good i

READ MORE READ MORE
READ MORE READ MORE




YouTube
Adding Videos to Your Pages Improves SERP Ranking

how to land a fish X 4 Q
https://www.takemefishing.org : how-to-fish » how-to-...
Q Al [] Videos @ Shopping [ Images [[E News : More Tools . . . .
Helpful Tips on How to Land a Fish - Take Me Fishing
About 5,260,000,000 results (0.58 seconds) Dec 4,2012 -7 StEpS

» = 1. As your fish gets closer to the boat, drop your entire rod and reel to your waist.
2. If the fish goes under the boat, get your rod tip in the water and follow it.
3. If you can see the fish, you'll know when it's tired.

] Videos

How to Land Fish

How to La Hl.
.
u ISl  YouTube - Take Me Fishing
R el  Jul 23,2020

3 key moments in this video ~
L L L
"... Start by getting closer to the end of your rod. And line make sure that your hands are From 00:25 From 00:48 From 01:02
wet. And then .." More ~ Drop rod and Lifting fish out Find out how
reel to your of the water to properly
waist with a landin... release fish

YouTube - Take Me Fishing
Fishing Basics: Landing a Fish - YouTube

© About featured snippets - Jl Feedback




| Top Video COntent HOW TO LAND A FISH: STEPS
H OW TO / W h e re tO Now that you've learned the ‘ful’.czian’-.mtals of how to fish (e.g., how to cast, how Ta reel

1n a fishing line, how to hook a fish when it bites, etc.), it is time for the last step in

learning how to catch fish. After all, what good is it to master all the previous steps if
you cannot land the fish you've hooked? Follow the steps below to maximize your

chances for successful landings.

As your fish gets closer to the boat, drop your entire rod and reel to your

waist.

If the fish goes under the boat, get your rod tip in the water and follow it.

You can embed any of our videos
to your pages to improve your SERP.

+

If you can see the fish, you'll know when it's tired. It'll roll over on its side to

Tes £3

let you know it’s ready to be landed. And if you can't see the fish, you'll be

We are also Open to pa rtnering . For smaller fish, such as crappie simply lift them by hand or by a fishing net

from the water quickly then cradle the fish around the belly to remove the

together making videos!
Email: jlario@rbff.org

»

I're going 1o neaed 10 do 10 bring your

P o< 0177132 | = | E & Youlube @




Additional RBFF Resources



Photo Library
New Photos & Contributor Program

B e SR <NV
R M T *&Q‘\\ar o,
R e ks R\

Contact Info: marketing@takemefishing.org




Photo Library
New Photos & Contributor Program

as Misc Multicultural Family Photos

Galleries / RBFF Photo Library / Multicultural Families

Galleries

> Get On Board
> State Digital Marketing Campa...
> Great Online Presentations - J...
> Who's On Board: The New Fac...
> Boat Safety Social Media Cont...
> NFBW Social Media Toolkits 5 s : : :
00383218.jpg 00480118_rt1.jpg 1-RBFF-Family-Boating-209.jpg
> COVID-19 Widget Toolkit 6144x3160 6144x3160 5473x3649
Videos
> State Agency Resources
v RBFF Photo Library
v Multicultural Families
Misc Multicultural Family P...
> Pac NW - Fly Fishing
> PSA Photos

> Freshwater Fishing & Boatin...

> Saltwater Fishing & Boating ...

Hirda Fvnlarar

https://rbff. photoshelter.com/aalleries/CO000PTKRevBVGOM/Multicultural-Families

All Files v

1-RBFF-Vazquez Family-0001.jpg
5782x3855

Download All

Misc Multicultural Family
Photos

Contains
225 files

Created

09 Jan 2020

Modified
01 Jun 2021

Powered by PhotoShelter for Brands
Terms & Conditions Privacy Policy

Copyright Policy

< O ®

Share Select Hide info

Contact Info: marketing@takemefishing.org




| State Marketing Campaigns
10 Steps to Create a Digital Marketing Campaign

a TAKEMEFISHING org

10 STEPS

TO CREATE
A DIGITAL

MARKETING
CAMPAIGN

ADDENDUM

2 0/‘/

—

NEW ADDENDUM!

GET YOUR LICENSE AND

GET ON THE WATER, DSUY MI

FISHING LICENSE

Creative Assets

MI Department of
Natural Resources

AFWA Multi-State Conservation Grant

Overview

Michigan Department of Natural Resources (Ml DNR), Fisheries
Division implemented a digital marketing campaign to recruit new
anglers, retain current anglers and reactive former anglers by
encouraging them to purchase a Michigan fishing license.

The campaign was originally set for 2020 but due to the pandemic
it was pushed to launch in 2021. In 2020, Michiganders were
directed by the Governor to not travel until [ater in the year,
nonresident marketing was halted and even motorboat usage was
not allowed for a period of time.

MI DNR used display, paid search, Facebook and Instagram to
reach consumers from May to September 2021.

MI DNR utilized Brogan & Partners Marketing Agency to assist with
implanting their campaign. MI DNR currently has a contract with
the agency and, therefore, per the State of Michigan procurement,
this firm was awarded the bid for Ml DNR’s marketing campaign
and was their sole vendor on this effort.

RECREATIONAL
BOATING & FISHING
FOUNDATION

TAKEMEFISHING.org

Partners

e Recreational Boating & Fishing Foundation
* Association for Fish & Wildlife Agencies
e Brogan & Partners Marketing Agency

Results

During the campaign, MI DNR spent just over 547,000 on ads and
they saw a total revenue of $843,794.25!

Unfortunately, MI DNR experienced some tracking issues and
couldn't attribute revenue to each tactic. Other results include:

Support

“With the help of RBFF, we were able to fund a
digital marketing campaign that increased our 2021
license sales compared to 2019 data. As we continue
to focus our efforts in R3, we will utilize the RBFF
resources and case studies to incorporate successful
tactics in our future marketing campaigns.”

-Jim Dexter, Fisheries Division Chief

Tactic Ad Spend Impressions | Visits to Visits to E-
Landing Page | license Page

Display $35,000 4,692,395 11,971 7,102

Paid Search | $7,206.55 | 206,433 92,220 82,569

Facebook $3.000 1312,765 5,490 78

Instagram $1,950 302,017 831

TOTAL $47,156.55 | 6,513,610 110,512 92,749

Due to the large increase in license sales in 2020 with more outdoor
recreation in response to the pandemic, they compared their 2021
sales to 2019 sales for a more realistic benchmark. Comparing the
two years they saw the following:

New customers- 8.3% increase

Repeat customers- 5.7% increase

One-to-three-day license holders- 5.3% increase

Non-resident customers- 11.7% increase

Female customers- 11.4% increase

A FUNR SEETAXING ACTIVITY

THIS SEASON.

Ad Text: Whether you're a seasoned angler or a
first-timer, fishing is a fun, relaxing and family-
friendly outdoor activity.

Case Studies




Research

SPECIAL
REPORT
ON

FISHING

TAKEMEFISHING org December 2020

. 10 Facts About America’s
- Newest Anglers & Boaters

202

AMERICANS
WENT FISHING
IN 2020

Americans from all walks ;heyﬁ ]’r_e drivi;ggomh ':fhey’xe chzngmgtbe face ]
of life discovered fishing ° o The largest 9 "
& boating as ways to Millions of projects group of new « Fish for relaxation

e
« Ar= highly social

in-person & online

= Are younger, more
urban & more diverse

recreate responsibly
during COVID-19. Here’s
what to know about these
new participants:

They started participating They like fishing & boating.
due to key motivators.

=TT

They value three key

benefits of fishing

* Quality time with
kids & loved ones

» Peace relaxation &
mental health benefits

« Built-in social
distancing

Their fishing & boating They've overcome previous They plaq to continue
trips include a variety of barriers to participation. participating.
outdoor activities. R i S e ) :
Swimming p . *Didn't expect to  » Didn't have the {
. - 7. Like it equipment | _
B ™~ * Uninformed about S
Camping b ; A alfordabis equipment 0 of =
‘ Waater sports » Had no companions plan to ~. @
\ --‘-u- T 2
i : Hiking inth I E AT,
They're eager to build their Mmmdﬂ:ﬁm&ho::o
: : TR organizations can retain
skills & continue enjoying Siniiss Wi TS A SN,
the water.
* Remind newcomers Prowide easy,
-~ ~f the et Sabine & ochiraticrs] habeme L




Boat Registration
Reactivation Program

REGISTER YOUR BOAT TODAY! 000-000-0000

Check your state agency's website for updates on where/how to renew and closure updates.

B A A Register your boat_ so you can get back on the water TAKEMEFISHING org
and put more fun in your life.

Fee Due: $32.00

Certificate of Number Make Yr. Built Length

™27z OUACHITA 1974 1« oN
oy T281 P10 44096-1.1+3 72068 Texas Parks & Wildlife Dept. éﬁg 0 A ﬂ

% Ricky L Green Attn: Boat Titling & Registration & e '
TLEETH %m%lozlm mmm&a ‘ '..-'_.-. b v’ ‘: ’ E ‘ 2 ;, =
eyl | A oy R T 1 T R TR T (BT é\rlll (tih% e‘svg?. eCr}? R \ 3 =
Please detach and return with payment, If you have changed your address or sold your boat, see back for details . 3 pe. : b i - N =
RENEW TovAY \ {
ENJOY cvusSToM STATE'S

3 £ASY WAYS To ZENEW:

1. Renew online: Go to www.tpwd.texas.gov/
boatrenewal (This option not avatlable for USCG docu-
mented boats.)

2. Renew by mail: Complete the required ID
information on the back and return the remittance slip
above, along with a check or money order for the registration|
fee due, in the enclosed envelope.

WATEZWAYS!

THZEE EASY WAYS To ZENEW:

3. Renew in person: Visit the nearest TPWD office. MA/, / ’)

For a complete list of agents and locations, go to 0”””5 L Mpms ”
www.tpwd.texas.gov/officelocations. i

Questions? Call the Texas Parks and Wildlife Re_new pere, (URL) \fou: Return t_he renewal_ notice Find and visit your nearest
Department at 1-800-262-8755. registration decals will be you received by mail and a registration location.
Boats documented through USCG must provide a copy of mailed to you, but you can check or money order for the (Location URL)

current documentation. print your receipt and use registration fee.

your boat immediately.

SCAN THE BARCODE Ok=10]

TO GET STARTED > >
1

Put your boat back in the water

and put more fun in your life.

ﬁM/ﬂV TEXAS ls www.takemefishing.org >~ Ay e oetog
WATEZWAYS! Renew your registration. = Ayl

TAKEMEFISHING 0rg

And get back on board today.

Direct Mail Template Facebook Template Email Template

Contact Info: jmartonik@rbff.org



mailto:jmartonik@rbff.org

| Additional Resources

@ Case Studies

@ Webinars

@ R3 Grants

Recreate Responsibly

@ George H.W. Bush Vamos A Pescar™ Education Fund Grants

@ Public Service Announcements

Contact Info: jmartonik@rbff.org
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Partnher Resources



National/Regional Sportsman Participation ('A SOUTHWICK
. ASSOCIATES
Select Privilege Select Focus Year Select Base Year* Select Time Frame

| F|Sh|ng & Hunting LiCenSe All Sports 2020 2016 Full-vear gg%%
)
Srorss®

(Must be earlier than Focus Year)

Data Dashboards

Select Area 1 Select Area 2
United States Midwest Region
\/ F R E E I 2020 at a Glance: United States 2020 at a Glance: Midwest Region
‘ Participants 15,009,831 Participants 6,680,683
Female 23.4% Part. Rate** 15.0% Female 24.0% Part. Rate** 19.4%
New Recruits 28.2%  Churn Rate 40.1% New Recruits  23.7% Churn Rate 35.0%
@/ Now using automated =
real-time data

° ° °
a C q I S I t I O I I 2020 Participants  Annual % Change  Change Since 2016 2020 Participants  Annual % Change  Change Since 2016
u 10% 10% ]

Overall ‘

-10% _| -10%
10% — 10%
fay Nonresident I 3,081,736 L — 5% ) Nonresident 1,388,630 7 3%
5 -10%_ g -10%
o =l =
- 10% 3 10%
& Resident - 11,928,095 - \/ 5% & Resident 5,292,053 7 1%
-10% _ -10%—
10% - 10% ]
. Female I 3,512,910 g 13% - Female 1,601,003 7 9%
B -10% B -10%—
s c =
g 10% 3 10%
Male 11,496,921 T — 3% Male 5,079,680 7 1%
-10% _| -10%

G

10% 10%

2,021,640 4 \_/ 8% 18-24 947,955 2%
-10% -10%-

10% 10%

3,237,856 4 \/ 6% 25-34 1,465,897 0%
-10% _ -10%-

25-34

identifying info (PII)

- 10%— - 10% 7

2 35-44 I 3,343,865 - 12% 2 35-44 1,506,060 T 10%
-10% _| -10%
10% - 10% |

45-54 I 3,201,928 - -2% 45-54 1,350,292 T -6%
10% _| \_/ -10%
10% - 10% ]

55-64 I 3,204,539  — 4% 55-64 1,410,476 T 1%
-10%_| -10%

*Base Year > 2011 is required to view Churn Rate, and Base Year > 2015 is required to view New Recruits **Participation rates equal the ratio of participants to the population of the selected state.

Contact Info: lisa@southwickassociates.com
Dashboard: https://asafishing.org/data-dashboard/



mailto:lisa@southwickassociates.com
https://asafishing.org/data-dashboard/

Council to Advance Hunting and the Shooting Sports
R3 Clearinghouse

Welcome to the National R3 Clearinghouse!

3 p At

’ ,
d . .
s . o,
PCE L B ONR SRS SR GUREERNS
> 3 . i
a e . :

| Partnershlgs

R oy
£ G N "l)l'

M l DWE! MAFWA Small Game Toolkit Photo Collection

Association o Project 43
FlSh 8( Wlldllf‘ Submit photos for MAFWA's MMSCC( BRSNS
Agencies

and gender-representative focus groups. As a result of COVID, the photoshoots that were supposed to take place in Ohio,

., and Nebraska this fall were postponed and we are pursuing a grant extension to hold those photoshoots

Contact Info: Taniya@cahss.org



mailto:Taniya@cahss.org

Association for Conservation Information
Grant Info and Social Listening

ACI/DJ Case Social Listening Sign Up

If you would like to receive a social listening report on your agency every other week from Feb
1,2022 to Nov 30, 2022, please complete the following form to give us the information
necessary to set up your query and send you the reports.

* Required

Name *
ACI R3 MSCG Phase 1 Marketing Campaigns Report
Oklahoma Department of Wildlife Conservation (ODWC)

Your answer 5.03.2021

Michas! Bargn

MISNSE DaginGoaws. S g
say Ha

Email *

Youranswer

Contact Info: jenifer.wisniewski@tn.gov



mailto:jenifer.wisniewski@tn.gov

Contact Info:

Joanna Lario

RBFF STATE ilari
MARKETING jlario@rbff.org

WORKSHOP .
sssssssssss Pr— Joannhe Martonik

jmartonik@rbff.org




