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About Responsive Management

➢ Research firm specializing in natural resource and 

outdoor recreation issues

➢ 28 years of continuous survey research projects

➢ More than 1,000 human dimensions studies

➢ Almost $60 million in human dimensions research

➢ Research in 50 states and 15 countries

➢ Research conducted for every state fish and wildlife 

agency and most federal resource agencies

➢ Research for most NGOs, including RBFF, NSSF, ASA, ATA, Ducks 

Unlimited, Trout Unlimited, and more

➢ Research for industry leaders, such as Winchester, Vista Outdoor 

(Bushnell, Primos, Federal Premium, etc.), Trijicon, Yamaha, and more

➢ Data collection for the nation’s top universities: Colorado State University, 

Duke University, Penn State University, Rutgers University, Stanford University, 

University of Southern California, and many morePRELIMINARY



Current and Recent Responsive Management Angler Projects:

✓ New York Angler Effort and Expenditures

✓ Iowa Statewide Angler Survey

✓ Maine Anglers’ Participation in and Opinions on Freshwater Fishing

✓ Indiana Anglers’ Fishing Participation and Their Opinions on Fishing Management 

Issues

✓ New Hampshire Licensed Anglers’ Participation in and Satisfaction With Fishing and 

Their Opinions on Fishing Issues

✓ Arkansas Anglers’ Motivations for, Expenditures on, Methods of, and Opinions on 

Trout Fishing in Arkansas

✓ Survey of South Carolina Licensed Recreational Marine Anglers

✓ Trend Study Regarding Arizona Residents’ Opinions on the Arizona Game and Fish 

Department and Outdoor Recreation in Arizona

✓ Data Collection to Explore Nevada Hunters’ and Anglers’ Attitudes Toward License 

Fee Restructuring

✓ Arizona Anglers’ Opinions, Attitudes, and Expenditures in the State

✓ Trout Anglers’ Participation in And Opinions on Trout Fishing in North Carolina

✓ Mountain Trout Fishing: Economic Impacts on And Contributions to North Carolina’s 

Economy PRELIMINARY



Current and Recent Responsive Management Angler Projects:

✓ North Carolina Landowners’ Attitudes Toward Trout Fishing Access

✓ New Jersey Trout Anglers’ Opinions on Stocking and Other Trout Regulations

✓ Resident Participation in Freshwater and Saltwater Sport Fishing in Georgia

✓ Washington Angler Survey Report

✓ Survey of South Carolina Licensed Recreational Marine Anglers

✓ New Hampshire Licensed Anglers’ Participation in and Satisfaction With Fishing

✓ Data Collection to Explore Nevada Hunters’ and Anglers’ Attitudes Toward License 

Fee Restructuring

✓ Enhancing Fishing Access Through a National Assessment of Recreational Boating 

Access

✓ Red Snapper Anglers’ Opinions on the Red Snapper Fishery and Fishing Regulations 

in the Gulf of Mexico

✓ Understanding First-Time Fishing License Buyers

✓ Freshwater and Saltwater Fishing Participation Among Alabama Residents
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Other Examples of 

Responsive Management’s 

Angler Research
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• Call for a national 

umbrella campaign 

focusing on taking 

people fishing

• Call for a focus on 

marketing to other 

outdoor recreationists 

and Hispanics

• The first in-depth look 

at churn

• The first call for email 

reminder campaigns
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Which of the following situations would encourage you to 

go fishing or fish more?
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National Fishing Trends
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National Fishing Trends

2016 National Survey: 

• Overall fishing participation increased 

8% between 2011 and 2016, from 33.1 

million anglers to 35.8 million in 2016

2018 RBFF / Outdoor Foundation Report: 

• In 2017, 16.5% of the U.S. population went 

fishing at least once, up 0.4% since 2016 

and the highest participation rate since 

2009  
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Determining Actionable Strategies 
for Angler R3
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Study Objectives

• Determine how fishing can stay relevant 
in a changing society

• Determine how changing demographics 
and new technologies impact the ability 
of agencies to recruit, retain, and 
reactivate anglers
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Project Methodology at a Glance

• Scientific telephone survey and 

supplemental online survey of U.S. 

residents

• Focus groups with U.S. residents

• Focus groups with R3 professionals

• Comprehensive final report with 

implications based on data
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Quantitative Methodology

• Surveys quantified interest and participation in fishing; 

barriers and constraints; opinions on various messages and 

R3 strategies; sources of information on fishing; and more

• Scientific telephone survey of U.S. residents

✓ n=2,800 (700 per AFWA region)

✓ Landlines and wireless phones called in proper proportions

✓ Random sample of residents included various segments of anglers 

(avid, sporadic, lapsed, ex, and non-anglers)

• Supplemental online survey

✓ Conducted specifically to oversample underserved minority populations

✓ n=1,500 (500 African-Americans, 500 Latinos, and 500 Asian-Americans)
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Qualitative Methodology

• Focus groups will explore survey findings in depth 

and produce new insights through open-ended 

discussions

• Six focus groups with American adults to be 

conducted throughout the AFWA regions 

✓ Chicago: Young adults / millennials (January 28)

✓ Houston: Latino families (January 28)

✓ Austin: Latino families (January 29)

✓ Tampa: Latinos (January 31)

✓ Seattle: Active adults (January 31)

✓ VA Beach: TBD

• Four focus groups with agency R3 specialists

✓ To be conducted via conference calls or at regional meetings 

and conferences during 2019PRELIMINARY



Comprehensive Final Report

• Data to result in actionable R3 

strategies for agencies and industry 

groups moving forward

• Findings will address national 

demographic changes and how R3 

should consider cultural, social, and 

resource-based barriers 
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Overview of Survey Topics
• Participation in Fishing

• Fishing as an Adult and as a Child

• Years Fished / Current Fishing Status

• Interest in Fishing

• Fishing Knowledge

• Motivations for Fishing and Encouragements for Participation 

in Fishing

• Constraints to Fishing Participation

• Fishing License Purchasing

• Hearing and Seeing Information About Fishing

• Familiarity With and Use of Various Websites, Including the 

State Fish and Wildlife Agency Site

• Outreach and Sources of Information

• Purchase of Fishing Equipment, Including Factors in Making Purchasing DecisionsPRELIMINARY



Major Findings
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How interested are Americans 

in fishing in the next 5 years?
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or not at all interested in going recreational fishing in the next 5 
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54% of U.S. 

residents are very 

or somewhat 
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What percentages of African-Americans, 

Latinos, and Asian-Americans have fished 

in the past 5 years?
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How does fishing participation as a child 

compare with fishing participation as an adult?

PRELIMINARY



63

20

6

11

0 20 40 60 80 100

Fishing as a child and as an
adult

Fishing only as a child

Fishing only as an adult

Never went fishing

Percent

Did you ever go fishing as a child? And what about as an adult? 
(U.S. residents)
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What types of fishing are Americans 

doing most?
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What does a typical fishing trip look like?
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When you go fishing, is it typically as part of other activities, or 
do you go out just to fish? (Among U.S. residents who fished in 

the past 5 years.)
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83% of anglers fish 

within an hour of 

home

Fishing is a 

local activity.
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What aspects of fishing are people 

most knowledgeable about?
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How common is mentoring 

when it comes to fishing?
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How common is self-instruction 

when it comes to fishing?
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What are the most important 

motivations for going fishing?
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Top Motivations for Going Fishing Among…

African-Americans:

• To relax

• For the scenery

• To get away from family

• To be out in nature or outdoors

Latinos:

• To be with family

• To be out in nature or outdoors

• To relax

Asian-Americans:

• To be out in nature or outdoors

• To be with family

• To be with friends

• To relax

PRELIMINARY



What are the most important 

things taking away from anglers’ 

enjoyment of fishing?
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Top Dissatisfactions Among…

African-Americans:

• Finding places that are not crowded

• Water quality issues

• Nobody to go with

• Seeing litter

Latinos:

• Lack of fish / not catching fish

• Mosquitos and other pests

• Poor behavior of other people

• Getting time off from work / family obligations

Asian-Americans:

• Finding places that are not crowded

• Seeing litter

• Lack of fish / not catching fish

• Mosquitos and other pests

Lapsed Anglers (fished in past 10 

years but not in past 5):

• Health problems

• Mosquitos and other pests

• Getting time off from work / family obligations

• Do not like handling fishPRELIMINARY



Is it possible that some anglers have 

never purchased a fishing license?
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How are anglers purchasing 

their licenses?

How do they prefer to purchase 

their licenses?
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• Faster
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Which technologies are anglers most likely 

to use to renew their licenses or 

get information on fishing?

PRELIMINARY



34

25

17

10

0 20 40 60 80 100

An email reminder that included a link that took
you directly to your state's license purchase site

An app on your phone

A phone text reminder that included a link that
took you directly to your state's license purchase

site

An auto renewal service where a credit card on
file is automatically charged for your yearly

license fee

Percent

Percent who would be very likely to use each of the following to renew 

their license: 

(Among U.S. residents who fished in the past 5 years.)

PRELIMINARY



Regarding a free phone app 

providing an all-in-one 

source for where to fish, 

what’s biting, local events, 

and license requirements: 

• 20% of U.S. residents overall

• 25% of African-Americans

• 25% of Latinos

• 20% of Asian-Americans

would be very likely to use it.
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Are people seeing and hearing much 

about recreational fishing?

Where are they seeing and hearing it?
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• Facebook is by far the most common social 

media source on fishing, followed by YouTube 

and Instagram

• Latinos in particular heard/saw from Instagram

• Asian-Americans in particular heard/saw from 

YouTube

• Most information about fishing on social media is 

positive

• Among those who heard/saw info about fishing 

on social media, about a quarter follow their 

state fish and wildlife agency on Facebook

Social Media
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News and Entertainment Media

• The most common news/entertainment media 

sources on fishing include the 4 major networks, 

the Discovery Channel, PBS, CNN, the Travel 

Channel, ESPN, and the History Channel

• Asian-Americans in particular heard/saw from the 

Discovery Channel, CNN, and the Travel Channel

• African-Americans in particular heard/saw from 

ABC and CBS

• Most information about fishing in the news and 

entertainment media is positive
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30% of U.S. residents purchased 

fishing equipment in the past 5 years.

Are people buying new or used gear?

Where are they buying it?

What factors influence their 

purchasing decisions?
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For the fishing equipment that you bought in the past 5 years, was all of it 

new, some of it new and some used, or all of it used? 

(Among U.S. residents who bought fishing equipment.)

PRELIMINARY



72

26

1

0 20 40 60 80 100

All of it in a store

Some of it in a store

None of it in a store

Percent

For the NEW fishing equipment that you bought in the past 5 years, was it all 

purchased in a store, some of it in store, or none of it in a store? 
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Top Factors Influencing Purchases Among…

U.S. Residents:

• Recommendations from friends or 

family

• Ease of using the website

• Customer reviews

African-Americans:

• Help from sales associates

• Internet other than customer reviews

• Customer reviews

Latinos:

• Ease of using the website

• Recommendations from friends or 

family

• Method of payment on the website

• Help from sales associates

Asian-Americans:

• Customer reviews

• Help from sales 

associates

• Method of payment 

on the website
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Are people using state fish 

and wildlife agency websites?
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What are the most popular 

social media platforms today?
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Which social media do you use? (U.S. residents)
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Next Steps
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Next Steps

• Focus groups to explore survey findings in depth

and collect additional data

• Six focus groups with American adults to be conducted 

throughout the AFWA regions 

• Four focus groups with agency R3 specialists

✓Responsive Management staff to listen in and review 

notes from this afternoon’s group huddle discussions

✓Discussions and results from the huddles will help RM develop 

the agency discussion guide

✓ Focus groups with R3 specialists will build on many of 

the topics discussed this afternoon

Tom Beppler, Senior Research 

Associate, Responsive ManagementPRELIMINARY



Questions?

mark@responsivemanagement.com
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