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Strategies for Effectively Marketing to Women 
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T R E M E N D O U S  B U YI N G  P O W E R  &  I N F L U E N C E  

 

 

 

 

Sources: 
- Punchbowl, 15 Consumer Trends That Impact Marketing to Moms, March, 2013 
- Recreational Boating and Fishing Foundation  
- PRWEB, November 28, 2012  
 

2.7  trillion i n  a n n u a l  s p e n d i n g  
 

85% o f  h o u s e h o l d  s p e n d i n g  a n d  
p u r c h a s e  d e c i s i o n s  i n  a l m o s t  e v e r y  
c o n s u m e r  c a t e g o r y  
  

VEHICLES VACATIONS CLOTHING FOOD 
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F E M A L E  A N G L I N G  &  B O AT I N G  O P P O RT U N I T Y  

 

 

 
 

 

S o u r c e s :  
-  2 0 1 3  S p e c i a l  R e p o r t  o n  F i s h i n g  a n d  B o a t i n g ,  A  p a r t n e r s h i p  p r o j e c t  o f  R e c r e a t i o n a l  B o a t i n g  a n d  F i s h i n g  F o u n d a t i o n  a n d  O u t d  
F o u n d a t i o n  
-  2 0 1 2  U S C G  N a t i o n a l  R e c r e a t i o n a l  B o a t i n g  S u r v e y  

 

 

 

 

 

 

 

34% 
All Fishing 

Participants 

41% 
First-Time 

Fishing 
Participants 

45% 
All Boating 
Participants 
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P O RT R AY A N  I N C L U S I V E  E X P E R I E N C E  
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U N D E R S TA N D ,  R E L AT E  A N D  B E  A U T H E N T I C  
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T H I N K  A B O U T L I F E  S TA G E ,  N O T A G E  
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O N  S I T E  A G G R E G AT I O N  O F  # O N LYI N M N  
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U S E R - G E N E R AT E D  B I L L B O A R D S  &  B A N N E R S  
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+ Portray an Inclusive Experience 
 
+ Understand, Relate and Be Authentic 
 
+ Think About Life Stage, Not Age 
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Thank You 
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