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• Fishing Education Events started in 
approximately 1999

• In 2016, 54 events were listed on the 
Family Fishing Events brochure

• Promoted to beginners, especially 
parents ages 25 -45

• Assistance, bait and loaner equipment
• Average 2,500 participants per year
• Increasingly volunteer functioned and 

managed



Fishing Event 
A fishing event with little or no 
angler education; Basic 
instruction or tips may be 
provided while fishing. 
Examples: Family fishing events 
(NE, CT), advertised fishing 
opportunities at state and 
community parks with "roving 
interpretation" providing 
assistance as needed (IA) 
Reference: Angler R3 Recommendations



RBFF R3 Grant Goals
• Promote Mobile Permit System
• Investigate participant permit 

histories
• Track participants involvement 

with NGPC programs
• Market permits and programs to 

participants
• Connect participants to NGPC 

social media
• Improve events and programs 

through participant input

Angler R3 Recommendations 

Recommendation 2
Improve the capacity of agencies and organizations to 
design, implement and evaluate angler R3 efforts.

Finding 2 
The literature review found few examples of programs with effective 
evaluation systems in place. Currently, the most commonly used 
evaluation tools only measure program outputs (e.g., number of 
participants; fishing catch rates; age, gender and race of participants; and 
overall satisfaction). These metrics do not address ultimate effectiveness 
or outcomes (e.g., participant mastery of angling skills and knowledge, or 
participant behaviors such as going fishing or purchasing a fishing 
license). A consequence of this lack of outcome-based R3 effort focus is 
that most programs do not have data management systems for R3 efforts 
that track indicators of participant behavior. The Working Group noted 
that most state fish and wildlife agencies have limited capacity to track a 
participant from an R3 program to a future license purchase. 



Equipment and Supplies
• iPad Mini 4 (6)
• Jetpack MiFi Mobile Hotspots (2)
• Protective Cases (6), Storage Case 

(1), Field Bags (3)
• Survey Cards
• Location Banner



Data Collected
• Participant information is 

collected as a group.
• Individual participants are 

categorized as Leader or Member.
• Participant data categories 

include; Name (first, last), DOB, 
Gender, Email

• Participant data cataloged by 
event, date, time and location

FAMILY FISHING PARTICIPANT REGISTRATION 

Event Name: 

Location: 

Date: 

Group Leader*: 

Name (Last, First) DOB Gender 
(M/F) 

Email 
(only required for leader) 

Last 4 SSN 
(not required) 

     

 

Participants: 

     

     

     

     

     

     

 

*Leader is contact or spokesperson for the whole group  



http://apps.outdoornebraska.gov
/FamilyFishing/







Permit Database Comparison
• 841 individuals by Name, DOB, Gender
• Occurred 191 times, all types of permit database entry

• 104 Fishing Permits 
(all types of fishing 
permits)

• For those >16yo, 29% 
had fishing permits

• When Purchased
• 82 before event
• 10 day-of event
• 12 after event



Lessons Learned
• IT development and 

production is time 
consuming, expensive 
and complicated

• Accurate data 
collection requires 
quality, dedicated and 
well trained staff

• The information-from 
and use-of the data is 
only limited by 
imagination, money 
and time

Next Steps
• Develop a standard protocol for marketing and outreach
• Create standard reporting on participants versus their 

permit database involvement
• Implementing this system at programs statewide through 

volunteers and outside staff


