I SELL SERVICES » | SELL PRODUCTS »

Capture, Convince, + Close

making your email more effective



Who we are

Create engaging emails, websites, + mobile
applications

The stats:

14 years in the business
Over 5o email clients

1100 individual marketing campaigns sent by Whereoware
last year

14 certified email specialists
3 fulltime email designers
Silverpop’s 2013 consulting partner of the year

Bill Haskitt,
Partner + heads
marketing dept.
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A few of our clients...

COLONIAL CANDLE

( ¢ } BabyLegs

(R Y UTTERMOST

ILLUME

MELROSE

papersTYLE

celebrate your life

sport&hea lth
NN

Woodstock Chimes® | —

B EVERGREEN

tag WAk
GANZ Virginia

Candle Company

SIS ENTERPRISES, INC.

)'( NETPROSPEX

%:“m \) Farm Market 1D.

ThoughtWorks:
“Direct @ o\, ERpOP
manilla ’
Everything In One Place @ G e n eSyS®

y | ruleng-r

L S —

fficials

TAKE ME FISHING™

takemefishing.org

BULLHORN

uit the Best Talent

relevate

aMaDEUS

Your technology partner

WHEREOWARE
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CAPTURE




Opt-In Placement

TIFFANY& CO— STORE LOCATIONS SEARCH

EMCAGEMENT JEWELRY WATCHES DESICNERS & COLLECTIOMS ACCESSORIES GIFTS THE WOFRLD OF TIFFANY SAVED ITEMS SHOPFING BAG

ENJOY COMPLIMENTARY SHIPPING
ON ALL ORDERS OF $300 OR MORE

56% Hide Opt-In at the Bottom

= COCKTAIL WATCHES
= ALL WATCHES

= FIND AN AUTHORIZED WATCH RETAILER

Us 300 243 3280 CUSTOMER SERVICE BUSIMESS ACCOUNTS RECISTRY CATALOCUES EMAIL SICH UP AEVACY POLICY
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Opt-In Placement

September 9,2013 /@ a2Commer

Sitting In th~

_. §YOU
eat i WANT /
G

ing on OWNER magazine, I'm paylng attention

Join me every week for
some magic. Ipromlse this
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Opt-In Placement

Custom, Personalized and Unique Invitations

PaperSTYLE

Opt-In at

celebrate your life

&' Holiday Baby Wedding Party Announcements Sta

g ¢ ENorlByorran hints & ofhins

purchase or

accou nt Creat|0n Create a New Account

1. LOGIN INFORMATION

Fields marked with asterisk (¥*) are required, no guotation marks
please.

* Email Address: | |

* Confirm Email Address: | |

* Password: |:| (at least 5 characters)
* password Confirmation: |:|

i Flea=ze =end me Paper Style emails =0 I can enjoy exclusive

dizcounts, announcements and news.

WHEREOWARE
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What are Pop-overs?

Get my best work

Not These

WHEREOWARE



Using Pop-overs

new to

stila?

sign up for our newsletter and get
(using the prom vl b wrrie

24 hra, If aligibla)
plusyou will receive insider access to
new product launches, events,
tips and tricks and more,

just enter your emall balow:

SUBMIT »

i *you will only recieve 200 ol I} you are new o o 3

20%* off your next purchase!
o code tha I i rmailed to you with jn

shipping 1o UNITRD STATES (VEGY
{ select another country |

lenjoy free shipping with any $50 purchase)

| search stila |

Adx )

Using Pop-overs creates 200-400% lift

SHOP NOW

'1'|:H1§ 4?|s.|j4

|email address

Tollow ' g EYIM
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CONVINCE




Convince: value proposition

v

Why should your audience engage
with you, instead of other
websites?

Some common value props:

— Newness

— Quiality Information

— Timeliness
Does it have appeal + uniqueness?

Be clear and concise: what are the
benefits to your audience?

WHEREOWARE
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Convince: the big three “S’s

v’ Sender: recognizable + trustworthy?

v’ Subject line: 50 characters or less, contains the value prop, front-loaded

v Snippet text: move housekeeping items, contains the value prop, front-loaded,
include CTA

n ]
|

1 dress, 4 ways to wear it Subject line

226 PM (1 hour aga) - v

Gap <gap@email.gap.com> [ Sender

|_Snippet text

Mystery offer: click to discover your savings! Online only for a limited time. Can't see images? Click here.

; FREE SHIPPING FREE RETURMNS
“ \ ]J ON ALL ORDERS GVER 850, O ALL DRDERS

WOMEN BoDY GAPFIT MATERNITY MEN GIRLS BoYS TODDLER GIRL TODDLER BOY INFANT GIRL INFANT BOY
(1-5 YRS {1-5 YRS) {0-24 MOS) (0-24 MO3S)

I-m DAILY DEAL ) ) ) . ) I

WHEREOWARE
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SENDER




Convince: sender

Does the from name and email relate to the list capture method?

LISTCAPTURE SENDER

CB2'’s website cB2 5 days to ¢
On J.Crew’s website Gayle Spannaus, J.Crew Inbex Wear |
At point of sale BR Store Event Try on new st
Through a 3" party blog Janel at Apariment Thera.  Dont-Miss Be;

WHEREOWARE
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Convince: sender

papersTYLE

celebrate your life

Which sender won®
Test:
A. From: PaperStyle.com
B. From: Paper Style Customer Service

2 O% lift in open rate

WHEREOWARE
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Convince: sender

Which sendex won®

Test:

A. From name: Jason Grant
From Email: Jgrant@company.com

B. From name: Jason Grant
From Email: events@company.com

7 O% lift in open rate

WHEREOWARE
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SUBJECT LINE




| ess IS more

15.2%
11.6% 12.2% 11.9% 10.4%
s
3.1% 3.8% 4% 2.8% 1.8%
4-15 16-27 28-39 40-50 51+
CHARACTERS CHARACTERS CHARACTERS CHARACTERS CHARACTERS

m OPEN RATE BY SUBJECT LINE LENGTH . CLICK RATE BY SUBJECT LINE LENGTH

18
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Convince: subject lines

Ohecizorie every dfc.y» AT ;u{,fé

Which subject line won®

Cut Freight Costs with Free Freight  15.6%
Spring Special: Free Freight on Easter 13.5%

2 7% lift

Subject line Open rate
A = Save Big with Free Freight on Easter 15.2%
B  Free Freight on Easter 17.1%
C
D

n n @ B00-998-1633 @ order@mud-pie.com O N E COA ST

WHEREOWARE
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Convince: subject lines

Which subject line won®

Subject line Open rate
A The Fall Collection is Available! 9%
B This just in! New fall fragrances 9%
__C Introducing NEW scents for fall! 9%
D NEW! 6 Fall Fragrances 10%

11% lift

®

COLONIAL CANDLE

NEW ARRIVALS CANDLES

m{uf‘{Zucénf

sHoe By FRaGranCE  sate | @O H®

Truffle, Hazelnut Latte, Spiced Apple Toddy,
Teakwood & Amber, and Willow Pear

P Welcome the festivities of fall with the
. -i ‘ Q scents of Blackberries & Cream, Cinnamon
" i _

WHEREOWARE
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Convince: subject lines

Main Event! View email in browser

CURREY

&&&&&&&&

Which subjectline won® EVENT
SUbjeCt Iine The l:_)iggest sgle of the ;“ ‘}
Our Largest Sale of the Year — happening ~ Openrate yexibee s

A_now 34% sHoP THE MAN 1 T - RN
B Over 400 items up to 75% off 35% |
C  You asked for it: our annual sale is back! 32%

9% lift

WHEREOWARE
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SNIPPET TEXT




Snippet text

ann
LB F [+~ e =+ |

| Upgrade io PRO membershon and save $70 with code DCTOBER

Trauble viewing this email? Wb | Moliks

f———

rFs w

OCTOBER ONLY

PRO MEMBERSHIP IS $200

Use Code OCTOBER

ON PRO MEMBERSHIF

What's Better Than Marketing Smarts?
Marketing Smarts on Sale.

Can you believe it's October already? This year has flown and before we know it,
we'll be ringing in 2013.

WHEREOWARE
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onvince: snippet text

The Container Store Qur Shelving Buyers 5 favarite shelving tipsI- How Chris, our Shelving Buyer, transforms spaces View this email in a web browser The Container Store
Our Shelving Buyer's 5 favarite shelving tips Inbox  x = B
The Container Store <containerstore@emails.containerstore.coms= Sep 11 (2 days ago) - v

tome -

M Images are not displayed. Display images below - Always display images from containerstore@emails.containerstore.com

How Chris, our Shelving Buyer, transforms spaces
View this email in a web browser

The Container Store
Share: Via Facebook

WHEREOWARE
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onvince: snippet text

FLOR Announcing Fast & Free Shipping. Every order. Every time. § View the online version FLOR shop find a store order a sample design assistance It's a new
Announcing Fast & Free Shipping. Every order. Every time. Inbax  x = B
FLOR =flor@news.flor.com:= Sep 7 (6 days aga) - -
tome -

™ Images are not displayed. Display images below - Always display images from flor@news flor.com

Wiew the online version

FLOR =hop find = stors order 3 sample J=sign Essistance

It's = new day in deliver now every order ships for fres

WHEREOWARE
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Convince: snippet text

Gap 24/7 dresses! JPlus, shop early to save more. 30% off today and tomarrow! Ends, 8/27. Online anly. Cant see
24/7 dresses| Inbox  x &
Gap =gap@email.gap.coms= Aug 26 - =
to me -

M Images are not displayed. Display images below - Always display images from gap@email.gap.com

Plug, ghop early to gave mere. 30% off teday and tomerrew! Ends, 827, Online enby. Can't s22 images? Click hars.
WOMEN BODY GAPFIT MATERHITY MEH GIRLS BOY S TODDLER GIRL TODODLER BOY BABY
Enter at checkout.

WHEREOWARE
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COPY
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Convince: copy

Body copy is
compatible
with the
subject line.

Email communicates
instead of markets.

Logical thought
sequence.

Fall's statement makers Trash x

Gap <gap@email.gap.com=

to me -

- /Statement-Makers

Sep 10 (3 days ago)

Plus, get 40% off vour order of $125+, 35% off $100+, and 30% off all orders' Applies to women's & men's styles. Online only. Ends 8/10 Can't se= images?

Click hers,

Never miss an offer from Gap! Click on the 77 icon next to Gap emails in your Gmail inbox.

FREE SHIPPING FREE RETURNS

I| \ il ON ALL GROERS OVER $50. SN ALL GROERS.

WOMEN / BODY / GAPFIT / MATERNITY / MEN . GIRLS / BOYS / TODDLER GIRL / TODDLER BOY /' BABY
-5 ¥R

(15 YRS) 1024 MOS)

A pop of color is the easiest way to update your look (and your mood!).
Pick a gem or two and start the season in style.

SHOP SHOES & ACCESSORIES »

Painty-Toe Flats

Tap into the trend with a
fresh take on ladylike ballets.
From $44.95

Infinity Scarves
Wrap up your look
with stripes, speckles,
and cozy knit.

From $18.95

Colorblock Totes
Perfectly sized to fit all
your daytime essentials.
From $98

N AA
WHEREOWARE
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Convince: copy

fagsl
manilla

Add Accounts | Documents (5} | Customer Support

Kiss Late Fees
Goodbye.

manﬁa'
Link your household accounts to e

PaSS the ‘SO Manilla and get automatically nesenaid

notified when your bills are due, Bl oo di

Wh at’ test. never incur late charges again. O e omsibmd

ADD HOUSEHOLD ACCOUNTS e

: : Manilla supports lots of Why | Love Manilla.
Quantlfy Clalms household accounts 7 " used to waste time

checking multiple
or baCk them &—Afrmajor cell phone carriers g\ cccounts, butnow |
U p Wlth a Y A everything is organized

check Manilla and

& Almost every cable, satellite perfectly.”
and telecom provider Jennifer, 29_ El Campo, TX
trustworthy p
&, Over 200 utility companies Join other users.
Source Link your household accounts to

Manilla now. It's easyl

WHEREOWARE
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Convince: copy

AN INSTANT SAVINGS OF $555*

v
ISE PROMO CODE BELOW

" PERFECT GIFT

TRAVELERS’ 2013 TripAdvisor® Homy
CHOICE Travelers' Choice award e T

2 0 '| 3 Top 25 Hotels in the Caribbean
Top 10 Hotels for Romance — Caribbean o ik

Fledad el

> VIEW ALL AWARDS

 USEPROMOCODE:
DADGFT13

$555* INSTANT SAVINGS
AND GET UP TO 65% OFF

Quantify claims or back them up
with a trustworthy source.

WHEREOWARE
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Convince: the “so what” test?

Subject Line: BPC Applauds Passage of Student Loan Reform

HOME EVENTS

VR

BIPARTISAN POLICY CENTER

Advocacy Network

Bipartisan Policy Center Applauds Passage of
Student Loan Reform

The following is a statement by Bill Hoagland, senior vice president at the

Bipartisan Policy Center, on the passage of H.R. 1911, "The Bipartisan Student
Loan Certainty Act of 2013" today:

"The Bipartisan Policy Center (BPC) applauds the Senate and the House of
Representatives for their bipartisan passage of legislation to reform direct federal
student loan rates. This bill prevents rates on new subsidized Stafford loans from
doubling to 6.8% —an increase that would have impacted millicns of students
nationwide.™

To view the full statement click here.
In addition, the Bipartisan Policy Center has launched it's Commission on Political
Reform (CPR) with two main purposes—to understand the causes and

consequences of America’s partisan political divide and to advocate for specific

electoral and congressional reforms to help Americans achieve shared national
goals.

To learn more about the BPC's Commission on Pelitical Reform click here.

WHEREOWARE
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Convince: the “so what” test?

BEFORE AFTER

Subject Line: BPC Applauds Passage of Student Loan Reform  Proposed Subject Line: New Bill Keeps Student Loans from
Doubling

NEWS X EVENTS

£ HOME

BIPARTISAN POLICY CENTER

Advocacy Network

Bipartisan Policy Center Applauds Passage of
Student Loan Reform

The following is a statement by Bill Hoagland, senior vice president at the

£\

BIPARTISAN POLICY CENTER

Advocacy Network

Bipartisan Policy Center, on the passage of H.R. 1911, "The Bipartisan Student New Student Loan Bi" Prevents Rates on
Loan Certainty Act of 2013" today: ff f I

H 0,
"The Bipartisan Pclicy Center (BPC) applauds the Senate and the House of New Sta ord Loans rom DOUb Ing to 6'8 /o
Representatives for their bipartisan passage of legislation to reform direct federal The following is a statement by Bill Hoagland senior vice president at the
student loan rates. This bill prevents rates on new subsidized Stafford loans from . 3 , g . -
doubling to 6.8% —an increase that would have impacted millions of students Bipartisan !’OllC‘Y Center, On"l'hE pa.ssage of H.R. 1911, "The Bipartisan Student
naticnwide.” Loan Certainty Act of 2013" today:
To view the full statement dlick here. “The Bipartisan Policy Center (BPC) applauds the Senate and the House of
In addition, the Bipartisan Policy Center has launched it's Commission on Political REDI'ESE[I‘ItEItIVES for tn,elr Iﬂllpartlsan passage of Ieglslatl-:.m.to refor;fn dllied: fE?EfEIl
Reform (CPR) with two main purposes—to understand the causes and StUde'_-'t oan rates. T IS bill prevents rates on new SUbSIdIZEQ_II _Sta ord loans from
consequences of America’s partisan political divide and to advocate for specific doubling to 6.8%—an increase that would have impacted millions of students
electoral and congressional reforms to help Americans achieve shared naticnal nationwide.”
goals.

To learn more about the BPC's Commission on Political Reform click here. Find out what passage of this new bill means for you and your family >

WHEREOWARE
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Convince: the “so what” test?

Proposed Subject Line: New Bill Keeps Student Loans from Doubling

HOME

Subject line contains
value proposition

Advocacy Network

Header contains
value prop

BRIPARTISAN FOLICY CENTER

New Student Loan Bill Prevents Rates on
New Stafford Loans from Doubling to 6.8%

The following is a statement by Bill Hoagland, senior vice president at the

Bipartisan Policy Center, on the passage of H.R. 1911, "The Bipartisan Student/
Loan Certainty Act of 2013" today:

One clear message
IS better than two

"The Bipartisan Policy Center (BPC) applauds the Senate and the House of
Representatives for their bipartisan passage of legislation to reform direct federal

student loan rates. This bill prevents rates on new subsidized Stafford loans from

Better teaser in CTA

doubling to 6.8%—an increase that would have impacted millions of students
nationwide.”

Find out what passage of this new bill means for you and your family >

WHEREOWARE
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CLK

CONTRCT LENS KING

utting Prices

Save up to 70%

Retail Price—$24-59—
Our Price: $14.95 Q

:\IR.-
OPTIX

Retail Price:
Our Price: $3995

Fetail Pricmlhﬁgrg
Our Price: $17.45 &

Retail Frice-$62-76—
Qur Price: $44.95

Retail Fric c r
our Price: $32.95

VIR
o Ea e -4

NIGHT- DAY

NGRSO

Retail F&’imﬁ@
our Price: $4095

Retail FTiCEZ“Q‘.QﬁQ
Our Price: $28.45

Fetail Price:ﬁﬂ.ﬁ:g
Our Price: $23.95

Retail F'rica‘S&&:&.‘—‘@
Our Price: $34.75

New

“ Bolud®
Lultipurpose

cuality contac
lens solation.™

LK

Solus Solution; 120z)
Fetail Pricer$40-96— E;

solution is a high Our Price: $7.95

S0lus Solution(12a) 3 Pack
Fetail Pric e=$26-99— :
Our Price: $20.85

..and more

Convince: communicate instead of market
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Convince: communicate instead of market

€LK CLK

CONTRCT LENS KING
CONTRCT LENS KING

utting Prices
Save up to 70%

Our prices are up to

\ I R

70% less OPTIX

Retail Fr E-T-Q*SS-'-“ Fetail Pri s Retail Py = ‘_
Ouralpncli $1a05 () Our Frice: $39.95 b Our Price: $17.45 Q than our competitors® @ 4

Find your contacts for less > bm‘ .

IR
> i e e 48
NIGHTEDAY

. S — Retail Price: $64-99
Retal Fricer$62 76— Retail Pric Retail Fri .
our Price: sa485 our Price: $32.95 U’ e Pilew: o0 959 Our Price: $39.95
i e Testimonials:
T = e—— - I saved $30 on my last “Ordering from Contact
Retail Pri E:&s-se:cJ Fetail F'rlcej&lﬁaz(g Retail H’lcgsﬂﬂ:‘J - =
OUfIPncIEe $28 .45 Our Price: $23.95 our Price: $34.75 & contaCts o'rde'r by ['::s'lng LEHB 'K"]g was 5.0 EBIS}" and .
New S Contact Lens King my contacts arrived in 5 days.
o - o
solt e, OUr Price: $7.95 © - Roberta K., Richmond, VA - John F, Portiand, OR
ruality contacd
I lens slutim.”  spiys Solution 1200} 3 Pack -.and more * Based on a recent industry study comparing our rates to retail prices in the industry.
Fetail Pric e—$28-99— Q
Our Price: $20.85
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Convince: communicate instead of market

@I K Make the value
CONTACT LENS KING proposmon Clear
_— t Use images to
ur prices are up to
3 P . support the value
70% less OPTIX prop
than our competitors* oy A
Find your contacts for less > .
Add call-to-action
Retail Price: -
Our Price: $39.95 that supports the
Testimonials: value proposition
‘I saved $30 on my last “Ordering from Contact
contacts order by using Lens King was so easy and
Contact Lens King” my contacts arrived in 5§ days.” ————_| BaCk Up ClaimS
- Roberta K., Richmond, W4 = John F, Portland. OR

* Based on a recent industry study comparing our rates to retaill prices in the indusiry.

WHEREOWARE
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Convince: communicate instead of market I

Having trouble viewing this email? View it as a Web page
3 SHARE

NOW IS THE TIME TO BE ON SOUTH GEORGIA RIVERS

Fishing, or more accurately “catching,” is about to bust wide open in south Georgia rivers, thanks
to river levels dropping within the banks, according to personnel with the Georgia Department of
Natural Resources’ Wildlife Resources Division.

“Catches were already improving this past May as the water temperatures warmed, but then
consistent rains pushed the rivers back into the floodplains,” said Don Harrison, fisheries
biologist “When the river is out in the floodplain, fish of all species have increased foraging
opportunities and their survival rate is higher as they are more spread out — so more food source
and less predation provides for bigger and more plentiful fish *

MORE INFORMATION

Find Out More on Why NOW is the Time to Fish Rivers
Buy a License; More on What Type of License You Need

River Fishing Prospects
Real Time River Level Readings

You are receiving this message as a subscriber to NEWS RELEASES; RIVER FISHING PROSPECTS and/or SOUTH
GEORGIA ANGLERS. Click on Manage Subscriptions below to change your preferences

,GEORGIA

DEPARTMENT OF NATURAL RESOURCES

QUESTIONS?

WILDLIFE RESOURCES DIVISION ContactUs

STAY CONMECTED

) (& & 5

BUY AWILDLIFE LICENSE PLATE! (Or renew one!) Support
wildlife conservation in Georgia. Learn more.

SUBSCRIBER SERVICES

Manage Subscriptions | Unsubscribe All | Help

This email was sent to Email Address using GovDelivery, on behalf of: Georgia D

smart online solutions



onvince: communicate instead of market

BEFORE

Find Out More on Why NOW is the Time to Fish Rivers. Click Here. View this email in your browser.

. GEORGIA wen

DEPARTMENT OF NATURAL RESOURCES

Having trouble viewing this email? View it as a Web page WILDLIFE RESOURCES DIVISION
) SHARE

NOW IS THE TIME TO BE ON SOUTH GEORGIA RIVERS Fishing is about to take off in south Georgia rivers, thanks to river levels
dropping within the banks. Find out why now is the time to fish rivers here.

Fishing, or more accurately “catching,” is about to bust wide open in south Georgia rivers, thanks ,T." ] - :

{o river levels dropping within the banks, according to personnel with the Georgia Department of —
Buy a License »

Natural Resources’ Wildlife Resources Division.
“Catches were already improving this past May as the water temperatures warmed, but then
consistent rains pushed the nvers back into the floodplains,” said Don Harrison, fisheries -m- .
biologist. “When the river is out in the floodplain, fish of all species have increased foraging

opportunities and their survival rate is higher as they are more spread out — so more food source Find Out what type Of ]_icense you need »

and less predation provides for bigger and more plentiful fish.”

MORE INFORMATION

Find Out Mare on Why NOW s the Time to Fish Rivers Catches were already improving this past May as the water temperatures

» Buya License More on What Type of License You Need warmed, but then consistent rains pushed the rivers back into the floodplains,”
« River Fishing Prospecls said Don Harrison, fisheries biologist. “When the river is out in the floodplain,
+ Real Time River Level Readings fish of all species have increased foraging opportunities and their survival

rate is higher as they are more spread out — so more food sources and less
predation provides for bigger and more plentiful fish.”
You are receiving this message as a subscriber to NEWS RELEASES; RIVER FISHING PROSPECTS and/or SOUTH

GEORGIA ANGLERS. Click on Manage Subscriptions below to change your preferences. - Georgia Department Of Natural Resources, Nldllfe Resourced DiViSiOn

, GEORGIA

DEPARTMENT OF NATURAL RESOURCES

Real Time River Fishing

Buy a Fishing

QUESTIONS?

WILDLIFE RESOURCES DIVISION Contact Us 1Cense

River Readings Prospects

STAY CONNECTED:

B0

Georgia Wildlife Resources Division
2070 U.S. Hwy. 278, SE, Social Circle, GA 30025
BUY AWILDLIFE LICENSE PLATE! (Or renew one!) Support Manage Subscriptions | Help | Contact Us
wildlife conservation in Georgia. Learn more.
g

SUBSCRIBER SERVIGES: a @
Manage 15 | Unsubscribe All | Help
smart online solutions
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Convince: communicate instead of market

Find Out More on Why NOW is the Time to Fish Rivers. Click Here. Wiew this email in your browser.

.GEORGIA wen

DEPARTMENT OF NATURAL RESOURCES

WILDLIFE RESOURCES DIVISION

Preheader text

Fishing is about to take off in south Georgia rivers, thanks to river levels
dropping within the banks. Find out why now is the time to fish rivers here.

o = Value proposition at
uy a License » top of email

Find out what type of license you need » Clear call-to-action

‘Catches were already improving this past May as the water temperatures SECOndary
warmed, but then consistent rains pushed the rivers back into the floodplains,” call-to-action
said Don Harrison, fisheries biclogist. “VWhen the river is out in the floodplain,
fish of all species have increased foraging opportunities and their survival
rate is higher as they are more spread out — so more food sources and less

predation provides for bigger and more plentiful fish.” C|aim-SuppOrting
- Georgia Department of Natural Resources’ Wildlife Resourced Division content

: : -y wr Reiterated call to
_Real Time River Fishing Buy a Fishing :
River Readings Prospects icense action at bottom

Georgia Wildlife Resources Division
2070 U.S. Hwy. 278, SE, Social Circle, GA 30025

O~ a0 WHEREOWARE
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Convince: communicate instead of market

Florida Fish and wildlife
Conservation Commission

YOUTH Fishing or Hunting Licenses Make a Great Holiday

Gift or Stocking Stuffer Florida Hunting and
Fishing
Regulations:
o EWWMPAC.Com
. ihwater Fi
‘Reculstons
*  Ereshwater Fishing
Beouiations
*  Huniing Regulations
*  EBoanosateny
PASS DOWN A LEGACY... BUY A YOUTH LICENSE TODAY AND GIVE THE GIFT THAT
KEEPS ON GVING!
Buyinga Youth L for a chid, Find us on
i B} Facdiook
Follow us on
Vouth Fishang 3n3 Hunbng Licenses are for chacken 15 o ounger and are vl unt e L‘l Twitter

7t bidhdan

Chilgran under 16 00 ot Need & lickns® 10 fish of hunt, 50 why $hould | buy 3 Youm

License?

AYouth License gives a child a feeling of participabon and something lo show
e tnendst

Youth Licenses coniribute 1o onservalion and youlh activilies of the Fonda Fish
ang Wildife Gonservation Commission{FWC). The FWG will get about an exra 58
for iite apenny, for each year

tne license is vaia
*  AYoulh License locks in the cost of a child's first icense at 16 1o e current license.

fee
To purchase a Youih License you will need 1o know the child's

*  LegalName
*  Date of Bitn

©  Sooial Secunty Number
«  Home Address

o Credt CaraPayment Infomabon
How o Purchase a Youn icense

1 Visi igense mifwe com

2. Enterthe chilg's date of Difth and Social Security nUMBEr 13 1090 1o the site

3. Create a Custorner Profile for e child

4 Purchase the desired You License

5. Printthe license instantly using your prnter, of Chocse 10 have e license mailed!

- 8 yoars old, honter . for
‘you to purchase them a g

GET YOUR LICENSE ONLINE NOW.

‘YoUr pUIChase of 3 HCans4 15 Vtal o NAIp Us NSUre Mat FIorida’s OUIB0OT FRSOUTCRS 5UI
and e,

Thask You for your support

Florida Fish and Wildlife Conservation C = Farris Bryand
620S. Meridian St. » Tallahassee, FL 32399-1600 - (850) 4884676

Leam Aors  ARFWC
‘Automated message - Please do not reply to this email
This email was sent to bill com by bt

NiachTh e T awmon et W A micems - iy e g ] o fh il il g s acmare
1f the reader of this message is not the intended recipient, or an employee or agent responsible for delivering this B .
message to th intended recipieat, you are hereby natified that sny dissessinatien, disulburion o copyiag ef this smart online solutions
communication is strictly prohibited. If you have received this communication in error, please opt cut here and
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Convince: communicate instead of market I

BEFORE AFTER

Florida Fish and Wildlife
Conservati_on Commission

YOUTH Fishing or Hunting Licenses Make a Great Holiday

Gift or Stocking Stuffer Florida Hunting and
Fishing
Regulations:

www WYFWC.com

«  Saltwater Fishing
Requiations

*  FEreshy ighine
Regulations

PASS DOWN A LEGACY...BUY A YOUTH LICENSE TODAY AND GIVE THE GIFT THAT
KEEPS ON GIVING!
Find us on

Buying a Youth License for a child can open the door's 10 a healthy lifetime hobby that
Facebook

can be passed on from generation 1o generation
cl Rt
‘Youth Fishing and Hunting Licenses are for children 15 of younger* and are valid unl their Twitter

17 birthday

Children under 16 do not need a license to fish or hunt, so why should | buy 3 Youth

License?

+  AYouth License gives a child a feeling of participation and semething to show
their friends!

 Youth Licenses conribute to conservation and youth aciivilies of the Fiorida Fish
and Wildiite Conservation Commission(FWC). The FWC will get about an extra 58

for Wilgife 3ng Sport Fish Restoralion wimo

the license is valid

0sting You a penny, for each year

AYouth License locks in the cost of a child's first license at 16 to the curent license

fee.

To purchase a Youth License you will need o know the child's

s LegalName

«  Date of Birtn

Social Security Number
©  Home Address

Credit Card/Payment Information

How o Purchase a Youlh license

Visillicense mytwe com

Enter the child's date of bifth and Social Security number 10 160n to the site

Create a Customer Profile for the child

-~

Purchase the desired Youlh License

Print the license instantly using your printer, or chioose to have the license mailect
“Children must be at least 8 years old, and have compieted a hunter safety course, for

you to purchase them a hunting license. The age minimum does not apply to fishing

perfect gift for the family - Youth Hunting & Fishing Licenses! \iew this email in a browser

Florida Fishand Wildife ~ FIFIE
Conservation Commission

Youth Fishing & Hunting Licenses
Make a Great Holiday Gift

Buying a Youth License for a child can
open the doors to a healthy lifetime

hobby that can be passed on from
generation to generation. Pass down a

legacy, buy a youth license today!

Why should | buy a Youth License?

A Youth License The FWC will get about an A Youth License

gives a child a feeling extra $8 for Wildlife and Sport locks in the cost of

of participation and Fish Restoration without costing a child's first license

something to show you a penny, for each year the at 16 to the current
their friends! license is valid. license fee.

Florida Hunt g Regulation Resource

Saltwater Fishing Freshwater Fishing Hunting Boating

MyFWC.com
| Regulations | Regulations | Regulations | Safety

620 S. Meridian 5t. » Tallahassee, FL 32399-1600 « (850) 488-4676

Florida Fish and Wildlife Conservation Commission » Farris Bryant Building
Email Preferences | Contact 2 E
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Convince: communicate instead of market

View this email in a browser

[ You |
Tube

The perfect gift for the family - Youth Hunting & Fishing Licenses!

()

Florida Fish and Wildlife
4 Conservation Commission

AGNOD * FLOg

.:t‘*'

Youth Fishing & Hunting Llcenses
Make a Great Holiday Gift

Buying a Youth License for a child can
open the doors to a healthy lifetime

hobby that can be passed on from
generation to generation. Pass down a

Single column + big
call-to-action =
mobile friendly

Preheader text

Value proposition at
top of email

legacy, buy a youth license today!

Why should | buy a Youth License?

A Youth License
gives a child a feeling
of participation and
something to show
their friends!

The FWC will get about an
extra $8 for Wildlife and Sport
Fish Restoration without costing
you a penny, for each year the
license is valid.

A Youth License
locks in the cost of
a child’s first license
at 16 to the current
license fee.

Florida Hunting & Fishing Regulation Resources:

MyFWC.com

Saltwater Fishing Freshwater Fishing
| Regulations |

Hunting Boating
Regulations | Regulations | Safety

Florida Fish and Wildlife Conservation Commission = Farris Bryant Building
Pl T o Bl = 0. . PPN L . f T ey | R e el B = Lo L T o =t la Pl - T el B D=1 F = =

Clear call-to-action

Claim-supporting
content

Secondary content
moved to bottom
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Snowdens helped develop conservation easement
concept

LITTLE ROCHK - Conservation Conservation siams & ground kevel and David
Snowdan S and David Snowoen Jr. cam afast b this from first-hand exgcriance.
The= fwber and son will he mduced inka Ihe Arkansas Same and Feh Foondalicn
Cutdoar Hall of Fame for en adieveinenls in ouldacs Diskds and 1o oroled wikdile
habkat. The banquet will be hele Sepl § al the Satehouse Convention Center in
Lt Riock:

Ir e b years, Davad 51 Famed rean Sooll, menbave oy s sleplaner, Geonge Acarmler. Sesrilern oanss @ duck
Club near Shuigar on which the Snawdens 26040 a life ¢f warsing ror wildlife far the present and the futare, KIngdom
Come nas expanded to 3,500 acres In recant vaars and 15 freated mong lke a nefuge with vary Ight hunbing pressung.

Craaiv 3. ws 1ased mn Rbemphies e duck unbed welby farely 3l Wapsnocea, walh Walaes Ciypoul and Inencds 3l
Clypanls and other dubs in the area. David S develosed 8 sirong band with the Bndscape and is inmabitznis. “The
grestast amt iy Tathar has givien me 5 tha lowe of nahura. Wa beleve that we should corsenie great places and leave
them for ficse fhal come behird 15" Daad b s2id

Both Snawdens nave been acse ane nsbumsertal inthe Akarsas Mabare Corssnancy, 2n crganation dedicalesd
presarang e besl il ancscipes A ensss The Snowdens sorked vlb e Mature Cormssaney on g
consarvalion easemant 1hal was placed on Kingdom Come. A CONSENVETIaN easement presenes the nalural struciune
of & plecE of propery preventing deweiopment Hhat would othenwlze gedract fnom ks natural besuty and roke In an
eoasyEhem “Hingdam Come winkers tere af thousancs af ducss” D@d Jr saps “Dac and Daant in o suns that £
cunilinues (o seve a5 a refuge long alban we g pone 500l was & sy geosion fonus o place an eassnend on lhe
praperty in serp=iuily b ensurs e landscape wil neser significantly be alersg.”

Tha Srowdzns were: leaders i the shale using she carsenalion sasement stralegy. This streegy nas besn used many
s s e pneseres olber rds aoured [he slale faecamnoke s lhe oo Big Piee pregecd mesaulh A crsas
Potiatch, the limber compary, awns e area, and the Arkansas Same and Fish Commigsian, The Arkansas Malural
Harkage Commission, The Mature Consarvancy and the Arkansas Forestry Commisslon jpined togather in 2006 10
purcnass a conservahon casement 1o allow numing and pubiic acoess B 16,000 2cres. “Somctimes # 15 hard b sce
conssrvabon, bul there are many peepie befum the soenes prEserery) o slale's reual resources,” Deved i
explained,

Dl S and JIr. hiee volurteered Tor Ducks Unimezd ang Davd U0 sereed an ihe naional baard of Deka Wateriowl
Foundaton Corrergly, m ahihon oossrang on b boad ol Ihe Arkansas Halore Conservancy, Lemd Jro seses an
e board of the Adargas Game 2nd Fign Foundaton. “Cur megian is 1o supper e acliviies of he Arkansss Sare
and Fizh Commisslon. Ome of the key ways we are dong that today i the Foundation's support and develepmant of
the Youth Shodting Sacrls. There are arescnily 7,000 youths pafipating m archery and trap shodting in Arkansas.
They are cur fufure hoeting s hstung esrss holoers amt our fuurs conssrvshonests - b s

Coming slong in conjunction with hese activiies is the fourdation's state-cf-the-art shacting Tadiky, under
constnuction at Jacksenwilic In paringrsnip win the oty of Jackzonyilc, “The challergs has Doen ko get kids Back
oullSKIE Zgan ams this pregiam nas hesn 2 nugs SLEeess

The Srawdens have akso sperl many days canacing Arensss' streams, Ty ishing far traut ang sralimautn, ey
harbing Ihe skale ani duck hunbng he Big Wacds 0f 1hs Cachs and While nver bollams 7 hey understand (he
importanoe of e sEe's walers 35 well & il lane

Dirade) S ano his wilkc Judy. have bao children. David e and nis wifc T, aso haws beo chilonen.

o erarg infermation o the Ouldace Flal of Fame ane Gokets (e e ndudion tanguel, conlac] Sieds Smin al 501
223-6306 or Wendy Henderson a1 501-223-6458.
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ARKANSAS OUTDOGRS

Weekly Newsletter: August 2014 Edition

A recently released nationwide scientific survey by
Responsive Management shows that 79 percent of
Americans 18 and older approve of hunting, up five
percentage points from 74 percent in 2011. This
marks the highest level of suppart for hunting since
1995, according to data compiled by Responsive
Management. Read more here

Conservation Conservation starts at ground level
and David Snowden Sr. and David Snowden Jr. can
attest to this from first-hand experience. The father
and son will be inducted into the Arkansas Game
and Fish Foundation Outdoor Hall of Fame for

their achievements in outdoor fields and to protect
wildlife habitat. Read more here.

You have seen them all over Arkansas, on
highways, on city streets and on back roads. The
special license plates with wildiife themes are
highly popular. Not on display on the vehicles is the
benefit of these specialized licenses. This college
year, nearly 200 Arkansas students will have a
boost toward their college costs with the proceeds.
from the plates. Read mare here.

The quality of the environment in Arkansas is
dependent upon decisions made by the many
individuals who own and manage the land. Out of
33 million surface acres in the Arkansas, 29 million
are under private ownership.

Read more here

Arkansas Game and Fish Commission crews
stocked more than 780,000 fish in Arkansas lakes
and rivers during July, aceording to Mark Oliver,
chief of the Fisheries Division. The total stocking of
fish weighed mare than 119,600 pounds.

Read more here.

Additional Link Resources

See what's open for hunting | Coming up in the outdoors | Upcoming public meetings
Find hunter ed classes | Find boating ed classes | AGFC.com

Arkansas Game and Fish Commission
2 Natural Resources Drive | Little Rock, AR 72205 | (800) 364-4263 - (501) 223-6300 |
www.agfc.com | Email Preferences
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Convince: communicate instead of market

Arkanzas Ouldoors\Weekly Mewsletier: August 14th

e
o~ hrKansas T
- .

s N o
w) ARKANSAS OUTDOORS: Preheader text
ooy St Content shortened.

A recently released nationwide scientific survey by
Responsive Management shows that 79 percent of
Americans 18 and older approve of hunting, up five
percentage points from 74 percent in 2011. This

marks the highest level of support for hunting since
1895, according to data compiled by Responsive
Management. Read more here.

Srregh appre

Full versions hosted
on landing page

Clear call-to-action

Conservation Conservation starts at ground level
and David Snowden Sr. and David Snowden Jr. can " "
attest to this from first-hand experience. The father S'C urve
and son will be inducted into the Arkansas Game .
and Fish Foundation Qutdoor Hall of Fame for encourages SCI’O”II’]g
their achievements in outdoor fields and to protect
wildlife habitat. Read more here.

You have seen them all over Arkansas, on
highways, on city streets and on back roads. The
special license plates with wildlife themes are
highly popular. Not on display on the vehicles is the
benefit of these specialized licenses. This college
year, nearly 200 Arkansas students will have a

1 bhooet toward thair colleaa cocte with the nroceades
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Convince: the layout

=

L AN
~
Layout :\450 oX
Z v' Create a good eye path | poor use of
v" Email should be less alt-text
than 600 pixels wide \
v' Combat image blocking S curve
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Close: CTA

Z v" Single prominent CTA

v’ Tells the user what it will
accomplish

v" Includes the value prop

v’ Looks clickable

ANTHROPOLOGIE
ANTHRO
=114} DIRS!
| H % & I I[ﬁ | Frj W I

Call-to-action

GET THEM FIRST »

WHEREOWARE
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B test streamlining calls-to-action

Which CTA won?

Click rate
4.83%

Email
A Multiple CTA

B Simple CTA 5.61%

papersTyYLE

celebrate your life

19% OFF

Theme Party Invitations
Use Code PSPARTY1S

Shap Theme Party Invitations »

You're Invited to &

MA
ij;talﬂ %Oarfy

Colobrating Malihaws

1 6% lift

g 28m o1 50 evarng
Mg  Eizanecs Pod
1234 Mpser b, 843

P e by A 180
[Pythaeiny

ok (I )
S

I-ne-mun

I Shiop This Design » I I Shop This Design » I I Shop This Design » I

Graduation Baby  Wedding Party Stationery Tableware Wall Décor

Satisfaction Guaranteed - Really!
Shap today sed f you are not comaletely
satished, we'll provide 3 reziacemant or refund
‘pour purehase. Cur Paper Stylists ane happy to
helgt

100"

OUARNTEE

LW

SAME DAY
A D A e
Loak for Cardy thal

t
gquakfy with Frint & Ship
Today!

paper SI:hYuerFm.r life o

Gradustion Daby ‘Wedding Party Stationery Tableware ‘Wall Dg

13% OFF

Theme Party Invitations
Use Cods PSPARTY1S

Shop Theme Party Invitations »

You're invited 10 3

MEN
ﬂlb Fpariy

Calobrating Matthows
30th Binthday!

At 250 o 1401 4 eraing
MThan 4 isonws o

1234 e B 043
Sworipib. Sk

P v g o
firseiiie ey

>
32
=5

" w

All Sponts Invitations »

il

Ty
:
!
H

Al Cocktall Invitations »

Al Thame Invitations »

SAME DAY Satisfaction Guaranteed - Reallyl
Shap tedey and o you are mek completely
Q mlﬂ_“ﬁ:mm estisfind, we'll provade & replacement cr refund
your purchase. Our Paper Stylsts are happy to
Lnak for Cards that helpt
qualfy with Frint & Ship
Tedsy!

*1§3% off Theme Invitatisas ends May 6, 20131 midnight ET, Use Prema Code PSPARTYL3, May not be applied 1s
o, ardar

*55% off Thame Tny s wndds May B, 3013 sl midnight ET. Use Brome Code BSPARTYLS. Hay et be spplied b
pravia pradurtian.

Paparstyb.com, tne. | 11390 Ok Kovwell Road, Suite 127 | Alphareits, GA 3000 | 888,879.3300

£ 120 Al Rights Rasarved.

PapurStyle.com, Inc. | 11390 Okd Roswes® Road, Sulle 132 | Alpharetie, GA 30000 | 833.670.5100
& 12003 All Rights Rasrved. Brivasy Belicy Liacbacrit
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Adding value prop to the call-to-action

Email CIiCk rate L] Bells & Gongs Crystal Suncatchers Instruments  More
A Shop Now 22.2%
B Shop W/Free Shipping 18.6%

Wh M h CTA f) s Favorite W indchine ™. ! Gel a head slarl on Molher's Day!
I C W O n u B3 Bells & Gongs Crystal Suncatchers Instruments More i = . £ FREE SHIPPING ALL WEEKEND
| g )

Promo Code: apri3freeship
I 1 9%

Get a head start on Mother's Day!
FREE SHIPPING ALL WEEKEND

Promo Code: apri3freeship
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MAKING IT MOBILE




12-month change Iin opens

CHANGE IN OVERALL OPENS G ltmus

WHEREOWARE
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Mobile e-mall users are growing

by 2017

= Mobile email use
w Desktop email use

- Torvester WHEREOWARE

smart online solutio



Mobile problems....

Q: What percentage of customers/prospects interact with your organization’s mohife EMAIL messages?

. Clickthrough on email offer . Open email on a mobile device

29%
23%
22%
15%
8%

1-10% 11-25% 26-50% 51-100% Don't Know

335%
33%
31%

®m0 rkel-i ng Sherpu 22012 MarketingSherpa Mobile Marketing Benchmark Survey

WHEREOWARE
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Mobile problems....

Marketers are integrating email with other channels... but mobile is ‘
presenting a problem

Are you designing your emails to render differently on mobile devices?

Source: ©2013 MarketingSherpa Email Marketing Benchmark Survey . (\Q m O r |<'ET | n g Sherpa

WHEREOWARE
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S0 many screen sizes

Hem P

WHEREOWARE



Scalable vs. responsive

scalable

J.CREW

WOMEN MEN KIDS WEDDING SALE

IN STORES & ONLINE: EXTRA 30% OFF FINAL SALE ITEMS
WITH CODE SPRINGTHAW."

STONE BOLD _
e emaill

° SHOP J.CREW JEWELS »

. 3|
device

. :sign

ons
Best If

You don’'t have a ton of resources,
but need to go mobile.

Yesponsive

TOMS_ (e o (e

BOLD STRIPES for him.
SUBTLE SHIMMER for her.
SPRINGTIME for all.

BOLD STRIPES

for him.
SUBTLE SHIMMER
for her.

SPRINGTIME
for all.

SIOl

OMS ld .ty. t
cnari o water
LR

IMPROVING LIVES IS A SHARED VISION

Jue

TOMS charity: water e
IMPROVING LIVES IS

B E
“ sec 4 s

A SHARED VISION
Introdueing the first TOMS Eyewear
collaboration, a partnership with

ng the first TOM!

'

charity: water. These limited-edition
pairs don 3 sight.

Best If

Heavy mobile audience; mobile app;
technical resources to make it happen.

WHEREOWARE
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Looking at your stats

Reading environment Mobile engagement Email Clients
The popularity of different environments, such as web-based email clients Engage.ment ?mongst recpients usng a
{Gmail Outiookcom , etr.), deskiop-based (Apple Mai, Outiook, ete) or moble dewice such as an Phene.
mobile devices (Phone, Pad, Android efc)

The make-up of your recipients and the environments they are using to
wiew your email.

@ Qutlook 28%
@ Apple iPhone 17%
@ deskiop B1%
@ Apple Mail 13%
@ miohile 51%
® Apple iPad b
@ webmail 18%
@ Other 0%
® Read 40%
© Skim read 24%
Glanced / Deleted 36%
Mobile Device Branding Visits ~ + Pages/visit * Avg. Visit Duration ~ % New Visits ~ Bounce Rate ~
2,334 7.03 00:04:14 63.11% 40.66%
% of Total 22.48% (10,382) Site Avg: 11.25 (-37.52%) Site Avg: 00:07:16 (-41.67%) Site Avg: 54.43% (15.95%) Site Awg: 26.83% (51.22%)
O 1. Apple 1,802 718 00:04:19 61.82% 40.01%
I 2. Samsung 245 7.00 00:04:27 71.84% 37 96%
[l 3. Motorola 96 6.69 00:04:18 41.67% 52 08%

WHEREOWARE

smart online solutions




IPhone vs. Android

TEST HTML :: Did yoia Torgel something?

DAYS UNTIL
DATS UNTIL YOUR CART Expiags! L3

WE WERE HOM
e vl et e BUSINESS WHI

v b L T HAVE Il'EHSIH

DON'T MISS OUT ON

WHEREOWARE
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Mobile friendly design

Streamlined messaging

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

Larger font size

Skinnier email design

Touch-friendly CTA

L OWARE




Mobile friendly design

Larger font size

Skinnier email design

Touch-friendly CTA

seese \orizon T 11:54 AM

< Inbox (3041)

Dropbox Links let you share files or
folders (of any size) with anyone,

E even it iey re not using DTODEOX E

Check it out!

Sharing files is a huge pain - you have to
compress, attach, upload, and a bunch of
other verbs that are a waste of your time.
Forget that! We just invented the best

way to get stuff from your computer to the

ract nf tha wnrld

P B B K @

WHEREOWARE
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Yikes! How would you fix It?

eee \erizon T ¢ 12:24 PM $ 74% W

< Inbox (3035) AV

AP
WOMEN | BODY  GAPFIT | MATERNITY | MEN . GILS < BOYS = TODDLER GIRL = TODOLER BOY = BABY
i i Hurry! Women's & men's tees from $10. Ends TODAY, 5/31.

Prices as marked online. Discount taken ot rog

1 SUMMER DRESS /

Touch-friendly CTA

WHEREOWARE



Mobile

ASk ljouYSQJ‘F. ..

Scalable or responsive?

Have you tested it across platforms?

Is your font large enough to see even if resized?
Is the email 320-550 px wide?

Is your CTA touch friendly?

Is the message streamlined?

WHEREOWARE
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Key takeaways

» Is it obvious where visitors should sign up _ L
for email?

e Sender — keep it relevant i

e Subject lines — keep it short, include value
prop, front load

e Snippet text — support the subject line

* Using copy effectively — passes the ‘so o
what’ test

* Mobile friendly = cleaner design, skinnier
emails, larger fonts + CTAs

o Start Testing!

WHEREOWARE
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Questions?

GET INTOUCH

Bill Haskitt
bhaskitt@whereoware.com

703-889-1212

OWebsite: www.whereoware.com

(5] Twitter: @whereoware
lj Facebook: www.facebook.com/whereoware
©Blog: www.whereoware.com/blog

WHEREOWARE
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Time for a few more?

WHEREOWARE



Email not displaying correctly? View it in your browser.

Life’'s Better

) Outdoors

South Carolina Department of Natural Resources

Public meeting to be held in Moncks Corner to discuss Santee
Cooper blue catfish

Date September 19, 2013
Time 6:30 p.m.to 8:00 p.m.

Place |Santee Cooper Auditorium
(located just off Rembert C. Dennis
Bivd)
1 Riverwood Drive
Moncks Corner, SC

In recent years the Santee Cooper blue caffish population has
experienced @ marked decline due to almost a decade of poor
reproduction. It is clear that we are facing big challenges to
this resource and a reduction in harvest is needed to aid in
the recovery of this important fishery.

Please join DNR to discuss the current status
and future of the Santee Cooper blue catfish
population.

To unsubscribe from this mailing list. please select the link nr-lgave @i rv.dnr.sc.gov or send an w H E R Eow A R E

email to scdnr-leave@listserv.dnr.sc.gov with Unsubscribe in the subject line. ) )
smart online solutions




From: Colorado Parks & Wildlife

Subject: Relax This Father's Day!

fitike | #Tweet | [ share

Display issues? Click here to view as a web page.

COLORADO PARKS & WILDLIFE

Relax This Father’s Day!

www.cpw.state.co.us/playmore

» Get Your Fishing License » Visit Your State Park
* Reserve Your Cabin, Campsite or Yurt

gork Less, Play Maore!

e ey

SEP14 | AuGq B I 14

Click to view this amail in a browsar | ! E

If you no longer wish to receive these emails, please reply to this message with "Unsubscribe” in the subject line or simply click on the following link: Unsubscribe




£ v Q= | + MK 8 Receive Updates [Enter Emai Address | (Ga)

The Inside Scoop

from Texas Parks and Wildlife Department

Fian Tacas cutobar 2013
R —

Life's better outside.

Fish Texas October 2013

Texas Parks and Wildlife Department sent this bulletin at 10/23/2013 11:31 AM
coT

Having trouble viewing this email? View it as a Web page.

Zoomed In

'*. -
/ The latest Texas Mishing news s bercd i

In this issue:

* You Gotta Know How to Hold ‘Em

11-year-old is Texas' Youngest Elite Angler

Zebra Mussels Found in Lake Belton

100 Places to Catch Trout in Texas - Coming Soon
Ereshwater Hall of Fame Nominations Due Dec 31
Enjoying Good Fishing? Hug a Biologist.

13 Steps to Catching a 13-Lb. Bass

A Bay for All Seasons, Wildlife and Humans
Sabine Reef Site Grows Right Before Your Eves

You Gotta Know How to Hold ‘Em

If you're not going to eat your catch, you can release a
healthy fish to the water using these five basic steps:

1. Always wet your hands before handling a fish. This will
help reduce damage to the fish's protective mucous
coating that helps prevent disease and makes it glide
easily in the water.

2. Use a rubber net rather than the knotted nylon type to help prevent abrasions to
the fish

s,_.»w.,.“,..a.. 3. Always use two hands to hold a fish that may weigh over 5 pounds, supporting its
weight with a hand under the belly. Holding a big one only by its jaw will almost
always cause injury and hinder the fish from feeding after being released. Smaller
fish (< 5 pounds) can be vertically held by the lower jaw, either by hand or with
grippers.

4. Gently lower your fish into the water until it begins to swim away. If it isn't ready to
swim, you may need to slowly swish it in the water first.

5. Plan ahead and take along a de-hooking tool or needle-nosed pliers to help remove
the hook as quickly and safely as possible.

Check out other catch and release tips in this list. Then waich a video of a novice

learning to correctly hold a big fish. :
Lunkers need love too. If you plan to donate your 13-plus pound largemouth bass to -

the ShareLunker Program, careful handling helps keep it healthy until the TPWD
pick-up takes place.
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