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Manual Direct Marketing is Painful



Manual Direct Marketing is Painful

Automated Marketing 

Platform

● Software that automates 

repetitive marketing 

tasks.



Automated verse Manual
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Automated Marketing Building Process 



Design & Development - Strategy 

Targets Workflows Data

Retention Reminder Drip License Database

Lapsed (Variable) Reactivation Drip License Database

Recruitment Fishing Education Drip Marketing Leads

Birthday Variable Automation Kalkomey/License 

Database

Kalkomey Trigger Kalkomey Database

Lead Generation Stocking Alerts, Derby, 

Newsletter or Fish 

Attractor Drips

Communication Database



Design & Development – Workflows & Content

Email 1: 
Renewal 

Reminder
Wait 10 Days

Email 2: 
Stockings

Wait 6 Days

Email 3: Best 
Places to Fish

Wait 5 Days
Email 4: Spots 

Near You
Wait 4 Days

Email 5: Fishing 
Videos

Wait 3 Days
Email 6: License 

Impact
Wait 2 Days

Email 7:
Expiration 

Notice



Automated Marketing Building Process 



Testing & Deployment

Reputation

• Domain

• Deliverability

Testing

• Data Triggers

• Reporting KPI’s

Initial Launch

• Start Small

• Throttle Sends

• Monitor Customer Feedback 
Loops



Automated Marketing Building Process 



Maintenance

Lead 
Generation



Maintenance

Data 
Cleansing



Maintenance

Report



Maintenance

Optimize



Spencer Griffith

Email: Spencer.Griffith@agfc.ar.gov

Mobile: 479-252-1986 

Contact Information


