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Background

2017…                  2018…                        2019



2019 Campaign

Retention & Reactivation
Social media, Google search, 

email, post cards

Recruitment
Social media,
Google search, 
Google display



• Top outdoor crossover activity for fishing

• 24% of all fishing trips are part of a larger event like 
camping or hiking1

• 47% of campers say that fishing is one of their favorite 
leisure activities, 39% say fishing is a favorite activity 
while camping2

Why camping?

1 Recreational Boating and Fishing Foundation/Outdoor Foundation. 2018. Special Report on Fishing.
2 Coleman Company, Inc. and the Outdoor Foundation, 2017. 2017 American Camper Report.



Campaign Development

• Marketing firm

• Massachusetts Department of 
Conservation and Recreation

• MassWildlife Fisheries staff



Link

https://www.mass.gov/service-details/top-10-campsites-for-fishing-in-massachusetts


Ads and Audiences



Camping crossover ads ran from June 17 – July 21, 2019
All ads drove traffic to our Top 10 Campsites for Fishing list

Campaign Goal:
Increase awareness and interest in fishing



Social Media

• Facebook/Instagram

• 3 audiences

• Each audience served customized messages 
and images



Massachusetts Outdoor Generalists

• Aged 25 +

• Live in Massachusetts

• Interests in outdoor recreation, 
backpacking, wilderness, REI, camping, 
campsites, campfires, Cabela’s, and tents



Massachusetts Outdoor Generalists



Massachusetts Outdoor Generalists



Massachusetts Outdoor Families

• 30–50 year olds

• Live in Massachusetts

• Interests in backpacking, campfires, 
camping, campsites, hiking, outdoors, 
family, fatherhood, motherhood, 
parenting, nature, and outdoor recreation



Massachusetts Outdoor Families



Massachusetts Outdoor Families



Boston Young Adults

• 23-40 year olds

• Boston area zip codes

• Interests in hiking, backpacking, camping, 
outdoors, nature, and outdoor recreation



Boston Young Adults



Google Display

Audience: People living in Massachusetts with an 
interest or affinity for outdoor activities, outdoor 
recreational equipment, or camping/hiking 
equipment. 





Google Search
Keyword list:
• Camping near a lake
• Campgrounds in MA
• Camping near me
• MA camping areas
• State parks near me
• Waterfront camping
• Campsite reservation

Negative keywords: buying a tent, camping gear, etc. 





Results



Results: Social Media

1.6M
I m p r e s s i o n s

693K
R e a c h

33K
L i n k  c l i c k s

1.8%
C T R

Average CTR across all industries for Facebook ads is 0.9%









Results: Google Search

74K
I m p r e s s i o n s

1.4
A v e .  p o s i t i o n

5.7%
C T R

Average CTR across all industries for Google paid search is 1.91%

4.3K
L i n k  c l i c k s



Results: Google Search
Clicks Impressions CTR (%)

Camping in Massachusetts 800 12,236 6.54%

MA campsites 526 8,482 6.20%

Campgrounds in MA 480 7,011 6.85%

Massachusetts state parks 363 9,293 3.91%

Campsite reservation 350 6,215 5.63%

Massachusetts state parks camping 332 5,346 6.21%

Camping near me 303 3,664 8.27%

Campsites near me 159 2,268 7.01%

Campgrounds near me 123 1,518 8.10%

MA camping areas 98 2,137 4.59%

Cape Cod campgrounds 48 1,031 4.66%

Waterfront camping 45 670 6.72%

Camping near a lake 38 834 4.56%

State parks near me 35 621 5.64%



Results: Google Display

3.76M
I m p r e s s i o n s

0.89%
C T R

average CTR across all industries for the Google display network is 0.35%

34K
L i n k  c l i c k s



Overall Engagement

Average time spent on landing page:

• Social media 7:48

• Google search 5:13

• Google display 7:35



License Sales

• 1,123 Facebook

• 67 Google Search

• 353 Google Display

Crossover campaign goal = awareness

Main campaign goals sales + awareness



Organic and Earned Media



Earned Media
Outlet Circulation Type

Greenfield Recorder 8,761 Online/Newspaper

Berkshire Eagle 17,326 Online/Newspaper

Cape Cod Times 17,923 Online/Newspaper

Boston Globe 235,236 Newspaper

Barre Gazette 2,660 Newspaper

Holyoke Sun 6,000 Newspaper

Patriot Ledger 104,755 Online/Newspaper

Lowell Sun 17,131 Online/Newspaper

Enterprise 6,500 Online/Newspaper

Herald News 7,835 Online/Newspaper

Taunton Gazette 3,079 Online/Newspaper

The Sunday Enterprise 6,500 Newspaper

Boston.com 2,601,786 Online

Worcester Telegram & Gazette 272,485 Online/Newspaper

WSAR Radio N/A Radio

WAMC Public Radio N/A Radio



Partnership Perks



Partnership Perks



What’s Next?

• Continue piloting new ideas

• Other curated lists

• Continue to foster partnerships

• Lessons learned in licensing procurement 



Questions?

Emily.Stolarski@mass.gov


