
REPRESENTATION MATTERS: 
RECRUITING LATINO ANGLERS 

INTO WISCONSIN’S FISHING 
COMMUNITY

WISCONSIN DEPARTMENT OF NATURAL RESOURCES | DNR.WI.GOV



PURPOSE & GOALS
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• INCREASE LICENSE SALES
• REPRESENTATION MATTERS
• BREAK DOWN BARRIERS
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AUDIENCE



WHY THIS AUDIENCE?
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• LONG GAME
• GROWING DEMOGRAPHIC
• CORE AUDIENCE - HAVE 

LICENSE? GONE RECENTLY?
• HIGHLIGHT OPPORTUNITIES
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STRATEGIES



PUT OUR MONEY 
WHERE OUR MOUTH IS
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GET HYPER-LOCAL TO 
TARGET DIRECTLY 

WITHOUT TRACKING 
PIXELS
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RESULTS



HIGH-LEVEL
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• OVER 5M IMPRESSIONS ACROSS ROTATING 
DIGITAL BILLBOARDS

• Over 600K impressions on social media
⚬ nearly 2,000 clicks to website

• Over 300K impressions on Pandora
⚬ 0.46% click-through rate (benchmark 

0.25%)



THE DETAILS
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SO WHAT DOES THAT ALL MEAN?
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• ~800 ADDITIONAL LICENSES YOY 
DURING CAMPAIGN

• ~170 ADDITIONAL LICENSES COULD 
BE LINKED  AFTER THE CAMPAIGN 
ENDED



ADDITIONAL BENEFITS
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• BEGAN THE CONVERSATION
• BUILT A FRAMEWORK + 

PROVED A HYPOTHESIS
• BUILT OUT PHOTO LIBRARY
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LESSONS 
LEARNED
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RECRUITING A DIVERSE AUDIENCE 
ISN'T EASY ... 

BUT IT IS WORTH IT
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WHAT'S 
NEXT?



IDEAS TO EXPAND ON THE CAMPAIGN
(FREE, ORGANIC OPTIONS)
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• SOCIAL MEDIA Q+A
• OPTIMIZE GETTING STARTED 

RESOURCES ON WEBPAGE



IDEAS TO EXPAND ON THE CAMPAIGN
(EXPANDING CURRENT OFFERINGS)
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• EMPHASIZE MOBILE FIRST CATCH 
CENTER + OTHER EVENTS IN THE 
LATINO COMMUNITY

• TRANSLATE REGULATIONS
• SIGNAGE @ LOCAL BAIT SHOPS



IDEAS TO EXPAND ON THE CAMPAIGN
(OPTIONS WITH ADDITIONAL FUNDS)
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• TERRESTRIAL RADIO
• EXPAND GEOGRAPHICALLY
• ONLINE DISPLAY WITH 

CONTEXTUAL TARGETING
• STREAMING TV
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QUESTIONS?
KATIE.GRANT@WISCONSIN.GOV
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