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Hi,
I’m Jenny 

01.

MSLIDES.COM
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● B.A. in Broadcast Journalism,
University of Wisconsin-Eau Claire

● Anchor, Reporter at WEAU 13 News, NBC 
Affiliate in Western Wisconsin

● Translating that experience to my
Girl of 10,000 Lakes work

Journalism 
Background
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OUTDOOR & TRAVEL 

CONTENT CREATOR AKA “INFLUENCER”

● Launched Girl of 10,000 Lakes in 2017

● Manifesto: Evoking inspiration and 
wonder through the beauty of the great 
outdoors, inviting everyone, no matter 
what season of life they’re in, to embrace 
the transformative power of travel and the 
outdoors.

● Content focus: Instagram, Facebook, 
YouTube, TikTok, Blog, other 
brand/organization blogs

Girl of 10,000 Lakes



@GIRLOF10000LAKESTurning Passion
into Pages with 
‘123 Ice Fishing’

http://drive.google.com/file/d/10N6nRPwje2juWltsIe4CuaMwnzrgu3j1/view
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Fishing was my gateway to the great outdoors

http://www.youtube.com/watch?v=o2xysBj5dEU
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Benefits of 
Working With 
an Influencer
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● Loyal and engaged audience; active and 
involved community with two-way 
communication

● Built-in trust

● Helps organizations tap into targeted 
niche audience and boost presence

● Strong presence on various social media 
platforms

● Potential for more exposure; could go 
viral

Most Obvious: 
Audience Reach
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Authenticity 
& Credibility
• Genuine passion for their niche 

(typically)

• Can enhance credibility for 
organizations

• Humanizes an organization 

• Positive brand associations

• Example video: Partnership with 
Minnesota Department of Natural 
Resources promoting Minnesota 
Moms Fishing Challenge 

MSLIDES.COM

BUSINESS

http://drive.google.com/file/d/1lQO_mWNKP7dC9O2H3zfm6HpyCB76E4D2/view
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Creative Content 
Producers & Storytellers

● Like hiring photographers & 
videographers with a social 
presence

● Often skilled storytellers who 
can tell your story with 
engaging content

● Example: Travel Wisconsin 
partnership promoting fishing 
on the St. Croix River; “come 
along with me” story

http://drive.google.com/file/d/1A7XlPXGWkQeacF-eYqgBweKCXnG7QaRH/view


@GIRLOF10000LAKES

Creating Engaging
& Effective Content

• They know their audience well; what works, what 
doesn’t

• Often quick to adapt to new trends and 
technologies

• Example 1: Trending transition to promote eco-
tourism in Florida Keys & Key West 

• Example 2: Recipe video combined with fishing 
and beautiful scene

@GIRLOF10000LAKES

http://drive.google.com/file/d/1dmN_iHH2G_SLelMu6_ZE9fzHbT_B-YVF/view
http://drive.google.com/file/d/1iOLdecXqPd6NUbcHF7oxnVgN8fmB2Knh/view
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More
Examples of
Partnerships!

03.
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● 2 minutes

● Clickable links in 

description

● Plays: 300

● :40 seconds

● Link in bio

● More engagement

● Plays: 15k 

Take Me Fishing
● Simple tips to make ice fishing more  enjoyable for families with 

kids

● Content created for:  Instagram Reel, Instagram Stories, 

Facebook, TikTok, and YouTube 

@GIRLOF10000LAKES

http://drive.google.com/file/d/1xRVxb9hziTrD8s6zU7H36tdtnX3rx6qA/view
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Instagram Stories

http://drive.google.com/file/d/1PKW1SktqYMcPSMnPhBLqRNoRRvxxfkGZ/view
http://drive.google.com/file/d/1NMx9zdeEG5dQy2FgQX8Aosg4yNkUO2za/view
http://drive.google.com/file/d/1-U7HcpN2Fu1rvdYbveF1VICJ8xGNXeTG/view
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Minnesota Department of Natural Resources

● Promoting Minnesota Fishing Opener

● Hooking people with a question, featuring other “influencers”

● Content created for:  Instagram, Instagram Stories, Facebook

@GIRLOF10000LAKES

http://drive.google.com/file/d/1BZlhDJjGkEhwaZwkW-UimjgSlQQ1KaTa/view


@GIRLOF10000LAKES

● Clean In, Clean Out: Clean Your Boats to Stop 

the Spread of Aquatic Invasive Species

● Push for new web app to help boaters prevent 

the spread of AIS

● Content created for:  Instagram Reel, Instagram 

Stories, Facebook, and YouTube

Ramsey County 
Parks & 
Recreation

http://www.youtube.com/watch?v=98XBkHPXgIo
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Conservation Corps
● Recruiting youth and young adults for Conservation Corps 

Minnesota & Iowa

● Showing what a day in the life of a corps member looks like

● Content created for:  Instagram Reel, Instagram Stories, TikTok

@GIRLOF10000LAKES

http://drive.google.com/file/d/1xY1IUxol2Gyql3fqGEeqR8f4sB7t5gXs/view
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● Promoting outdoor themed tourism in northern 

Wisconsin

● Push people to local trails, restaurants, resorts, 

and attractions in the area

● Content created for:  Instagram Reel, Instagram 

Stories, Facebook, YouTube, Girl of 10,000 

Lakes blog

Travel 
Wisconsin

http://www.youtube.com/watch?v=mYpZANgiFRY
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Getting 
Influencers to 
Work with You
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Do We Vibe?
● Authentic alignment with organization’s goals 

and values

● Shared passions

● Content and style that feels authentic based on 

past work with public organizations 

● Is their audience the audience you want?
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Be Clear About 
Your Goals
● Brand awareness

● Product launch

● Increased engagement

● Conversions

● Educational content or PSA

● User-generated content

● Event promotion
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Creators want to be 
paid their worth

Example: Explore Oak Ridge, TN tourism 

promotion in an area known historically for 

producing enriched uranium during WWII for the 

atomic bomb 

But creators are 
willing to negotiate

Example: Fish house & remodel trade to promote 

Camping World’s camping and outdoor lifestyle

Figure out what they 
value other than cash

Example: Anoka County Parks content in 

exchange for season pass to outdoor waterpark

Money Talks 

http://drive.google.com/file/d/1t5AORwqZZb0szQsqXQUYwj_CkIigcbev/view
http://drive.google.com/file/d/1n30Hrd3NFAaLhd1SIWlR2azHoEgEd6Xj/view
http://drive.google.com/file/d/1-m8t6f0hyra75pL1OBhw4QEs7trSSvnQ/view
http://drive.google.com/file/d/1IyAUvHYUqHSdmKLBlD79yyxyaXrqLW-C/view


@GIRLOF10000LAKES

Peek into my media kit!

@GIRLOF10000LAKES
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Jenny Anderson,
Girl of 10,000 Lakes

Web: girlof10000lakes.com

Social: @girlof10000lakes

Email: girlof10000lakes@gmail.com

Q&A
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