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#RecreateResponsibly

KNOW BEFORE
YOU GO

Check the status of the place

you want to visit. If it is closed,

don’t go. If it’s crowded, have
a back up plan.

PRACTICE PHYSICAL
DISTANCING

Keep your group size small. Be
prepared to cover your nose and
mouth and give others space. If

you are sick, stay home.

PLAN
AHEAD

Prepare for facilities to be closed,

pack lunch, and bring essentials
like hand sanitizer and a
face covering.

PLAY IT SAFE

Slow down and choose lower-risk
activities to reduce your risk of
injury. Search and rescue
operations and health care
resources are both strained.

EXPLORE LOCALLY

Limit long-distance travel and
make use of local parks, trails,
and public spaces. Be mindful of
your impact on the communities
you visit.

LEAVE NO
TRACE

Respect public lands and
waters, as well as Native and
local communities. Take all
your garbage with you.

BUILD AN INCLUSIVE OUTDOORS

Be an active part of making the outdoors safe and welcoming for all
identities and abilities.
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Vision Statement

RBFF is committed to spreading the joy of fishing and boating to
all ages, genders and cultures; we envision one nation united in
our passion for fishing and boating. A nation committed to the
pursuit of leisure activity on the water. A nation that embraces
our fishing and boating heritage, and conserves, restores and
protects the resources that sustain it. We believe the water is

open to everyone.
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01 — Fishing Participation
02 — Consumer Insights

r Agenda 4| 03 — Get on Board Campaign

04 — Campaign Toolkit
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Fishing Participation
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Participation Strong
Among Key Segments

4.4 M

HISPANICS

Flat

NEWCOMERS
Up slightly from 3M

11.3 M

YOUTH
Down slightly

17.9 M

FEMALE
Up from 17.7
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Weekly Consumer Insights

Beginning March 2020, RBFF has received weekly consumer insights to monitor
the pulse of the American consumer and provide a window into the current
consumer mindset (attitudes and behaviors) to help navigate the changing

landscape.

In addition to other societal factors, RBFF used these weekly insights to support
changes in campaign messaging and create a new campaign that would resonate
with the current times and consumer.

The following few slides highlight insights specific to fishing/boating industry.
All insights can be found at news.takemefishing.org/blog
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| Spotlight: Close to Home Activities

\/ Close to home activities: Vacation planning is up nearly ten
percentage points and venturing out is correlated with distance

and familiarity...

...this equates to road trips and nature/wilderness over urban
destinations may be this summer’s trend.
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| Spotlight: Health & Wellness

\/ Fitness Behaviors: Both online and offline physical activity fuel
feelings of hopefulness, relaxation, and a general sense of well-being.

more fresh food and plan on increasing or maintaining from in the
future. 70% are eating more home-cooked meals and of them, 91%
plan to increase that number.

@ Health/Diet, Sense of Control: 42% of Americans are consuming
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Interest in Fishing & Boating

Nearly 1 in 5 non-participants have become
more likely to try fishing during the pandemic.

Among parents, that statistic is nearly 1 in 4.
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Key Messages
Reasons to Believe

People are longing
for a return to the
outdoors

The outdoors is a
good solution for
the stress and
tension we're
experiencing today

The outdoors is the
remedy we all need
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Get on Board Campaign
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Introducing
Get on Board!

Recreate Responsibly
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Consumer

Testing
Said the message felt Felt motivated to go Were inspired by the
appropriate for the fishing or boating music to get outside and
current times enjoy the outdoors
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Campaign

Components
. ~ discover
TAKEMEFISHING 78 SSTING.
Family () Family
For paid digital, social & TV $ For paid digital and social
Women Public Service () Toolkit
For paid digital and social Announcement Campaign assets for all

members

Toolkit

Campaign assets for all
stakeholders
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Fishing in the News

HARRY SMITH GOES TO THE LAKE A\
HOW FISHING BECAME THE PANDEMIC’S HOTTEST SPORT TODAY

page
020




= Get on Board Toolkit B



| Benefits to Using the Toolkit

Stay Relevant: Messaging has been tested which will allow your
organization to stay relevant in tone and connecting with consumers.

Customizable: Your organization can use assets but edit accordingly
to better reach your audience.

Stand out: Using new imagery/messaging will catch the eye of your
audience and your organization will stand out among the rest.
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Get on Board
Stakeholder Toolkit

HOME PRODUCTS VIEW CART =

TAKEMEFISHING™

OME TO RBFF

nDemand Marketing

Search marketing materials Get started >

GROW BOATING
Industry Resource Center

About Research & Education Tools You Can Use Latest News

o sl
GET ON BOARD

Access PSA video, images, social
media and digital banner ads

learn more

s W 2 diséover
s 2 ﬂaﬁmna
7 ;

o
“.

The purpose of Grow Boating is to identify growth opportunities within the marine industry and champion those
opportunities through consumer communications, targeted programs, and by developing industry education and
resources.

GrowBoating.org
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FRBFF on Demand Platform
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| Using the Toolkit

\/ Download Assets: Directly download and/or Add to Cart to download.
Once in hand, customize on your own.

\/ Upload Your Logo: The RBFF On Demand Team will review and add
your logo to the requested asset.

\/ Connect With the Team: Work with the On Demand Team to
customize the asset even more with your own pictures.

Contact Info:
States and Fishing Industry- rbffondemand@2-com.net or 615-630-7384
Boating Industry- GrowBoating.org
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| Log In or Register

TAKEMEFISHING

& LOGIN

Username

Password

& REGISTER A NEW ACCOUNT

Fleass fill out the following form in order to obtain full eeoess to the REFF Ecom website. Reguired fislds are marksd with an =.

Email™®

Confirm Email™®

Pazcword™

Fassword
Confirm password® T—
First MNam=*
Lact Mama™
Phons Numbsr Hif-ga-anns

Cirganization

Mama=®

Positions/Titla®

Affiliation™  |Flease, sel=ot your affiliation

Flaass antar @ value for this fizld

Flaass antar 3 value for this fisld

Pazoword is required

Password is requirad

First Nama is reguirad

Last Name is reguired

Crrganization Mams is reguirad

Pozition/Title iz required

Affiliation is requirad

State agencies contact jmartonik@rbff.org for log in.
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Resources

Advertising
Stock Banner Ads

Customizable Banner Ads

Media

social Media
Video

Press Heleases

Usage Guidelines

Usage Guidelines

Style Guide Snapshot

Font Color Palette

TIMBECWOLF

ABCLEFGHITHLMNOPRZSTVVIWXYZ e

Approved Headlines - ALL CAPS
*in order of preference

ﬁﬁr oN M Tone

= High energy
= Action oriented

l—ﬂl-@-' ﬂM f” %M ”'H# + Handwritten
THE WATERZ 15 0PEN

B2020 Cnlle Mo\ oo

Exurnﬁe Banner
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| Stock Banner Ads

Tite VATIS o0l
ﬁ» Get fishing >

TAKEMEFISHING™

discover

BOATING.

page
028




| Customizable Banner Ads

L'owniload Usage Laudelines Here

If vou need additional assistance, call us at
015-630-7384

SPECS:

Options:

1. Select "Add to Cart™ to
download as is.

2. Follow steps above to add
vour logo to the banner using
our tool.

2. For more customizable

options, reach out to us at
rbffondemand@2-com.net or
015-630-7334

1. IMPRINT:

Select an Imprint

Manage my Imprints

Want to save this projesot for later? You can acoess
My Projsots in the top black bar at any tims.

Add to Cart
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| Customizable Banner Ads

2 di
7/# BOATING.

TAKEMEFISHING
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| Social Media Posts

discover
BOATING.

discover

BOATING.
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Co-brandable PSA

€ BACK TO VIDEO

RBFF PSA VIDEO RENLAL

RBFF-PSAVideo Add to cart and go to 'Express Checkout' to
download your RBFF PSA Video for FREE!

Want to customize this video with your
organization's logo? Contact us at
rbffondemand@2-com.net or call 615-630-

7384.

Download Usage Guidelines Here

TAKEMEFISHING  Z7) S&aFING

#TheWaterlsOpen
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| Press Release

= NMMA

GET CN DO ARD MEDIA PITCH

SEECT Plervew: Treatng Pandemc Stress ¥ith Naotore

Hi NANE — Duning COVID-9, 1 19 5 Arrsicai i ‘v Bacome meie wleiesled in
fahing as poop e sab NICe-2ased ramplies for slmeia and ancaly,

Cotl U Boqid 15 2 rew sublc senioe Indacve Pom Lghs e Fing and D soore
Ciostling 10 smws aanmmnsscs whou! “oe msodal has th 250 we e benalits of fxhing and

basing witih sucs deeong

SAchANE Vinaas, SYPof Marwing and Comwunicacons o1t Beleacos
LBogling & - a5 Foundotion, = yatabis 0 decuss

o oy COVIDS e chiving marscsed immiwsd i fialiy
o TEm mwctal Basth scd snioscs beealin of heng rass the vl
o  Sow the pandem < & infuetcng fshing pattkipacn

Hites photos are svolatie “ora, Foste el oe v ow | you ¢ be mavesiod in chatling
and I'd be hapey 1o st somethrg uo

Thams,

NAVE
CtlL

sEx

(Eser press ‘s ense)

NMIMA

FOR PAMEDIATE RE_EASE CONTACT

Juna 15 2000 Aachd Pincenra
Crscion of Marsteg
ner
Ipsoanza et o
(008 2066707

New Campaign Touts Fishing and

Boating for Pandemic Stress Relief
‘Get On Board™ launchies 10 holp Americans
find ments) heaith on the water

ALEXANDRIA Va (ura 15 2020) — Az OOV DG Contnuas 10 wear o0 Amencars
meetal haath “ace K Fhog and Dacavar Boalrg am aunchng & rew aubic
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Boaing & Flghing Founcalion (FB=F) the nydcnal nargeclt crganization takind the
Taks Ma Fabing brand  Acoordng 10 1w urart Specia Sanon o Faiing. “relaxing
A LW ndng 5 Te NO T Gpaniaros ASSoCRIRg wiIn Te aclvty THha Iepon also
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Flshing Ent ust abost o dh ™ sad Stepranic Vaayo, Sarkd Vice Freddom of
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Examples

Keep America Fishing

FISHING June 18 at 12:09 PM - @

Celebrate #NationalGoFishingDay by raising awareness about the wellness benefits of fishing and
boating. #TheWaterisOpen and you can help us welcome anglers and boaters to the water. 3 i

Share the 'Get On Board' toolkit from Takemefishing and Discover Boating &3

SPARK ADOBE.COM
Get on Board Toolkit

See the story

West Marine
June 23 at 1.00 PM - Q
The water is open! We're here to help you gear up, then leave your worries behind and Get on Board!

We're joining Discover Boating and Takemefishing to help you de-stress and get back out on the water.

See you out therel
#TheWaterisOpen #boating

e ol

P

e

. 3 if;i?i!:( ‘ ,_."'J”
The Water Is Open!

00:31

»

*
=
>

O Marimar Luna, Guillermo Del Rincén and 19 others 2 Shares 706 Views

o) Like () Comment £> Share @~
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| Examples

Michigan Boating Industries Association
Pa¥ June 16 at 12:27 PM - S

Check out all the Get on Board materials available now on growboating.org. #TheWaterlsOpen
@boatmichigan Discover Boating Takemefishing
https://youtu.be/qK-MgBgWUzk

YOUTUBE.COM
Get On Board: The Water is Open

Discover Boating and Take Me Fishing have joined forces to encourage Americans to get back outside.

Maving oskis viewing s emat Ao ks s e e,

IOWA DEPARTMENT OF NATURAL RESOURCES

SR E

Conservation and Recreation

A summer of family fun is just 3 short drive and a fishing pole away. You'll be reeling In
fsh and making new meamaries in no me.

Start your agventure at one of iowa's Incredibie fishing destinations — hundreds of
iakss. thousands of miles of rivers or a paighborhood pond

¥ you need a ittie help to get started, we have futorials on how to set up your Sishing
pole and what you need 10 go fishing. Go 10 ¥y IOWSINLIoVIready-o-fiah and check
it out yourself.

Give your Kids a summer of BIG memories - go fishing!

SEARMITINIIENTTemp MOANTI0SEMNYI8.. W2

TR0 Snde of lowes Nl - Cotch & serwrer of ferdly fav
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Examples

Taylor Made

June 15at 11:01AM - Q
Is there anything better than being together on a boat? . | - ®® our Friends at Discover Boating &
Takemefishing show how easy it is to #getonboard this summer!! Gear up because #TheWaterlsOpen
o
#taylormademarine #taylormade #taylormadeproducts #boating #fishing #boatseason #boatgear
#discoverboating #getonthewater #boatday #boatlife #saltlife

’ discover
7/f) BOATING.

TAKEMEFISHING

_f

7 - %
Get on Board with'Boating
00:16

page
036




| Examples

to fish whether you have a bo
for everyone and anyone!

1.8K views

@) take me fishing@ @T.
#TheWaterlsOpen and nature is calling, so gear up, leave your worries
behind, and Get on Board! &), s& Learn more: bit.ly/2YpsgAq

Minnesota Fishing @mn_fish - Jun 17 v
Ready to go fishing this summer? Link @ has tips to learn how to fish, places

at or not, and stories that show fishing can be

ake_Me_Fishing - Jun 15

Remember to #RecreateResponsibly
@Take_Me_Fishing | @discoverboating

009/0:15 » 7

3\ Foliow 4 Share A Save

Tennessee Wildlife Resources Agency -
Jure 19219.086AM O

COVID-12 continuas to wesar on Americans mental health, so Takemefishing

Disco ling are encouraging folks to #GetOnBoard 10 reap the

fishing and boating. Now is 3 great time to enjoy al

wellness bensfis o

Tennesses has to offer. Find 5 place to fish and boat at thwidlife.org
#1heWaterlsOpen

="F\l :hv:_'

page
037



—

More Resources




Places to Boat & Fish
Embeddable Map

Example of the embeddable
map on the Outdoor Channel
website.

Visit
takemefishing.org/placesmap

for more information about
the map and to download the
code and instructions.

Explore the New Outdoor Channel + .

A
SHOWS SCHEDULE
Outdoor

Where to Fish and Boat

FISHBRAIN

WATCH

-

PLACES TO FISH

was=qton D.C__

@‘3

8

~

v s

=)



https://www.takemefishing.org/placesmap/

Fishing License and Boat

Registration Website Plugin

Visit
takemefishing.org/websiteplugin
for more information on the
impact this tool can have for
your organization and for
downloading instructions.

€)IACKLEDIRECT

a2« Email Support
World's Premier Fishing Outfitter.

We are shipping, delayed 10 days. Our response to COVID-19.

FREE Economy Shipping - On Orders Over $200 - With Code: SUMMER200
Some Exciusions Apply. Expires 7/31/20

CLEARANCE ~ CART

No items in cart

/ﬁ\ SALTWATER ~ FRESHWATER ~ FLY FISHING ~ APPAREL ~ MARINE ~

Home

Buy a State Fishing License

Get your fishing license today using this tool (provided by Take Me Fishing). Click on a state to find out everything you need to know about fishing licenses (or boat registrations). A Fishing license is one of
the most important items any angler needs before they go fishing— every purchase helps protect, preserve and enhance the sport of fishing today and for generations to come

Get a Fishing License Online

Select a State to get a fishing license online.

| Select a State v|

Example of the license plugin on the Tackle Direct
website.

page
040


http://www.takemefishing.org/websiteplugin

I_Thank Yc)uJ

Contact Info:
jmartonik@rbff.org

rauslander@rbff.org
rbffondemand@?2-com.net or 615-630-7384

GrowBoating.org
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