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Brand Awareness Study Reveals Opportunity

Hispanic Happy Hikers Awareness:

45% 32%

aware of TMF aware of VAP
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Research Reveals Creative Messaging Resonates
with Both Audiences




One Website with English & Spanish Content

TRUEMESSHIF R LEARNTOTISH SBOAT  WHERCTDIISH #BOAT  STATEINTG GIT LICENSED X

‘Welcome to your one-stop resource _
for everything fishing and boating. ——— a = C
. 3

LEARN TO WHERE TO B‘I‘AT\E
LEARN TO WHERE TO STATE FISH & BOAT __FISH & B0AT INFO
—— FISH & BOAT FISH & BOAT INFO -
Welcome to your
-
HOW TO FISH »

one-stop resource

for everything

sxtmaren > ‘ fishiniwﬁng-

FLY FISHING »

PRESHWATER ¥

ICE FISHING »
BOATING ¥
FISH IDEKTIFIER FISHING BLOG
MAKE THE MOST OF GREAT 4 IDEAS FOR BETTER SUSTAINABLE FISHING TIPS: - 384p AnTIOLE
OUTDOORS MONTH FAMILY FISHING PROPER RELEASE
VIEW ALL VIEW BLOO
HEAD MORE SEAD MONE READ MONE

\{ 3 l ! | "y GET YOUR MINNESOTA FISHING LICENSE TODAY
o " » Frquze It sasy. & balpe gresere e ocul ayraoTane.



2017 Creative & Campaign Direction
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